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The solution behind the solution.

 

Food Safety = Petfood Safety.  The safety and quality of your products is the top 

priority; for your customers, for their pets, for your business and for us.  Buhler 

brings a wealth of knowledge from the human food industry to the petfood indus-

try.  With the addition of Aeroglide® to the Buhler family, we can now offer one of 

the most complete lines of process technology available anywhere; from raw 

ingredient receiving and extrusion through drying and coating.  A full line of 

equipment, combined with in-house process engineering and unrivaled after sale 

support, equals customized solutions without limits.

Buhler Inc., 13105 12th Ave N., Plymouth, MN 55441, T 763-847-9900  

buhler.minneapolis@buhlergroup.com, www.buhlergroup.com/extrusion
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On the all-new 
PetfoodIndustry.com
Find more extruders, dryers and coolers in our 
exclusive online product database: 
www.petfoodindustry.com/products.aspx.

Online exclusives

Video: The details on Robbie Dawg
Watch Lisa Fortunato and John Hickey explain what makes 

their company so unique in our new video at www.

petfoodindustry.com/RobbieDawgvideo.aspx.

Research: Skin and coat supplements
Brush up on your skin and coat care knowledge at www.

petfoodindustry.com/FosterSmithFAQ.aspx. 

Article: New extrusion research
Explore the science behind extrusion technologies in “Apply-

ing polymer science to extrusion and drying of petfoods” by 

engineers from Wenger at www.petfoodindustry.com/

ExtrusionResearch.aspx.
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A Diana Ingredients company

SPF, worldwide leader, innovates and invents the 

Palatability New Generation combining its best performing 

palatants with exclusive solutions for the well-being of cats and dogs. 

With 12 plants in the world, SPF is the only one able to offer 

a true local approach providing you differentiation and competitiveness.

www.spf-diana.com
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FOR BETTER OR worse, I’m not one to 
make New Year’s resolutions, and I find 
most lists predicting what will happen 
in the coming year to be fairly trite and, 
well, predictable. (Sorry, bad pun.)

But I do pay attention to ones from 
market research firms like Packaged 
Facts and Mintel, because I think they 
identify consumer trends that have 
implications for our industry. Pack-
aged Facts (www.packagedfacts.com) 
especially has information pertinent to 
petfood (see p. 52)—though heading 
into the new year, the outlook is not 
altogether positive.

Mintel (www.mintel.com) tends to 
offer consumer insights at a broader but 
no less helpful level. It released several 
forecasts for 2011; one on consumer 
packaged goods trends might spur a 
few ideas for petfood manufacturers, 
marketers and suppliers:

1. Quiet reduction—well-known 
ingredients experiencing “covert” 

decreases in formulations for human food products, 
as opposed to becoming key labeling issues that are 
overtly communicated or claimed. Mintel mentions 
sodium, sugar and high fructose corn sugar. Are 
there parallels among petfood ingredients?

2. Redefining natural—this perhaps has the 
most relevance to petfood, which has been seeing 
growth in “natural” claims that rivals the surge in 
claims for human food products. “Terms that are 
vague or not well understood will come under fire, 
and we are due to see an intervention of regulatory 
bodies,” Mintel says. “Also, expect to see a new 
focus on accentuating the positives of what is in a 
product, rather than emphasizing what is not in it.” 

For an example of possible regulatory inter-
vention, in early October the US Federal Trade 
Commission released proposed revisions to its 

Green Guides, which give guidance for making 
environmental marketing claims. Though the 
proposals involve tweaks rather than outright 
changes, they are more specific as to what 
marketers can (and cannot) do. (See www.ftc.gov/
opa/reporter/greengds.shtm.)

3. Professionalization of the amateur—
the prevalence of products that help consumers 
get near-professional results with the conve-
nience and lower expense of doing it themselves 
at home. Among human products, an example is 
“salon-style” hair treatments; in petfood, it could 
be the kits that allow pet owners to create “home-
made” meals for their pets that ensure complete 
and balanced nutrition. (See www.petfoodindustry-
digital.com/petfoodindustry/200809/#pg58.)

4. Sustainability stays focused on the 
basics—such as reduced packaging. Mintel isn’t 
predicting sustainability will become any less 
important to consumers, but the emphasis will be 
on “new twists” to existing elements (e.g., boxless 
cereal bars) rather than any truly new develop-
ments. The exception, Mintel says, could be in water 
consumption and conservation.

5. Blurring categories—innovation taking 
place via more “hybrid forms” of products (think 
of all the new types of sparkling beverages, Mintel 
says) as well as new ways that consumers use prod-
ucts (e.g., beverages consumed as snacks and snacks 
as meals). How does this play out in petfood?

6. New retro—more big brands returning 
to old products and ad campaigns, including old 
formulations, packaging designs and marketing 
with a retro feel. Mintel sees nostalgia overall as an 
escalating trend.

“Understanding the major trend areas and 
how they change from year to year is essential for 
companies to be successful when developing and 
launching new products,” says Lynn Dornblaser, 
director of innovation and insight for Mintel. 
What’s next for your company? ■
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Something to Chew On
Debbie Phillips-Donaldson

Presaging consumer 
behavior for 2011

Market research 

� rms look into their 

crystal balls and 

identify consumer 

trends that might 

have important 

implications for 

our industry.

Debbie Phillips-Donaldson is editor-in-chief of Petfood Industry magazine. Email her at dphillips@wattnet.net.

Find more 
For more insights on 

the petfood market, see 
www.petfoodindustry.com/

marketinformation.aspx.

December 2010   IndustryIndustryPetfoodPetfood

C2201_R15442_1012PETedit_6.indd   6 11/23/2010   3:46:15 PM

http://www.packagedfacts.com
http://www.mintel.com
http://www.petfoodindustry.com/marketinformation.aspx
http://www.ftc.gov/opa/reporter/greengds.shtm
http://www.petfoodindustry-digital.com/petfoodindustry/200809/#pg58
http://www.petfoodindustry-digital.com/petfoodindustry/200809/#pg58
http://www.petfoodindustry.com
mailto:dphillips@wattnet.net
http://www.petfoodindustry.com/marketinformation.aspx
http://www.ftc.gov/opa/reporter/greengds.shtm


empyreal75.com   Empyreal is a registered trademark of Cargill Corn Milling. ©2010 Cargill, Incorporated. All Rights Reserved.

C2201_R15442_1012PETedit_7.indd   7 11/23/2010   3:46:04 PM

http://www.empyreal75.com


C2201_R15442_1012PETedit_8.indd   8 11/23/2010   3:45:53 PM



C2201_R15442_1012PETedit_9.indd   9 11/23/2010   3:45:44 PM

mailto:customerservice@3Dcorpsol.com
http://www.3Dcorpsol.com


Speakers announced for 
Petfood Forum 2011

A full listing of updated speakers and topics 
for Petfood Forum 2011 is available at www.
petfoodindustry.com/PFF2011.aspx. Speakers are still 
being confirmed, so please bookmark the page for 
updates, along with www.petfoodindustry.com/
PetfoodWorkshop2011.aspx as speakers and topics 
for Petfood Workshop: Safety First are announced.

Some highlights for Petfood Forum, scheduled for 
April 11-13, 2011, at the Renaissance Schaumburg, 
Chicago, IL, USA, are:

Keynote speaker Timothy Hunt, DVM, who has 
worked the Iditarod as a veteri-
narian and has mushed in the 
race;
Don Shandera, PhD, of 
Cargill offering an ingredient 
manufacturer’s perspective on 
sustainability in grain-based 
ingredients;
Greg Aldrich, PhD, of Pet 
Food & Ingredient Technology 
on the effects of processing on pet nutrition;
A panel discussion on using social media to reach 
your target audience;
Melissa Brookshire, DVM, on how to send a posi- 
tive and relevant message to consumers; and
Paul Kearns of Exopack on using the 7 R’s to  
develop more sustainable petfood packaging.
Registration for both Petfood Forum 

2011 and Petfood Workshop: Safety First is now 
open, with early bird discounts available, at 
registeruo.niu.edu/iebms/wbe/wbe_p1_main.
aspx?oc=40&cc=WBE4011176.

10   www.petfoodindustry.com

View Petfood 
Industry on almost 
any smart phone

The latest generation of our 
robust digital edition is also 
easily viewed on almost any 
smart phone, including the 
Blackberry and Droid. You can 
view Petfood Industry on your 
terms – when, where and how 
you want – with enhanced 
mobile compatibility. Bookmark 
www.petfoodindustry-digital.
com on your mobile web browser 
now. Using an Apple device? 
Search for “Petfood” in iTunes to 
download the App now.

Industry News
Quick hits
Glenroy 
Inc. launched a 
new website, 
www.glenroy.com.

Startup Petfl ow 
has raised US$5 
million to start 
selling petfood 
online.

Bravo! has 
closed on a 
distribution deal 
with Monarch Pet 
Products LLC.

WellPet appointed 
Thano Chaltas as 
chief marketing 
offi cer.

Mocon 
Inc. received a 
Governor’s Inter-
national Trade 
Award from the 
Minnesota, USA, 
Trade Offi ce.

Erich Erber, 
chairman of the 
executive boards 
of Erber Holding 
and Biomin, was 
honored with an 
“Ernst & Young 
Entrepreneur of 
the Year” award.

Stella & 
Chewy’s hired 
Mike Valentine 
as director of 
operations for the 
company.

Allegiance Capital  
announced that 
BHC Interim 
Funding III LP 
has completed 
a US$3 million 
investment in 
Chenango Valley 
Pet Foods Inc., an 
Allegiance Capital 
client.

Learn more
The latest news and updates 

are always on 
www.PetfoodIndustry.com.

December 2010   IndustryIndustryPetfoodPetfood
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ALIMET® feed supplement amino acid

NATUGUARD® feed preservative antioxidant

IDEA™ assay feed quality service

Novus chelated mineral 

solutions are just the right thing 

to improve mineral availability 

and enhance overall nutrition in 

your pet food products. In fact, 

we are the industry’s leading 

ingredient provider of chelated 

minerals as defined by AAFCO. 

So if you want your label to say 

chelate, you need solutions from 

Novus. For more information, 

call Vanessa Stewart at 

1.888.568.0088 or visit 

www.novusint.com.

Spot-on Chelated 
Mineral Solutions. 

®ALIMET, MAAC, NATUGUARD and                 are registered trademarks of Novus 
International, Inc., and are registered in the United States and other countries.
TMIDEA is a trademark of Novus International, Inc.
©2010 Novus Nutrition Brands, LLC all rights reserved.   |   1668

Rely on the Novus family 
of pet ingredient solutions.
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Essentially Pet
Nutrition. Commitment. Solutions.

Don’t miss  
any of the  
essential  

information 
DSM has to  

offer.
By subscribing to  

Essentially Pet, you  
can have the next  

issue delivered  
directly to your inbox!

Subscribe today at  
http://eforms.kmpsgroup.

com/wattpub/forms/
essp_subscribe.htm 

After four years, 
Petfood Forum Europe is back!

Petfood Forum returns to Europe after four years, held in conjunction 
with Victam International 2011 (www.victam.com). Sign up to be in beautiful 
and historic Cologne, Germany, for a day of learning and networking. 

The theme for Petfood Forum Europe 2011 is “Innovation in 
Petfood.” The one-day conference on May 4, 2011 will include topics and 
speakers like:

Lee Linthicum of Euromonitor on consumers and Web 2.0: impact 
on the global petfood market;
Edwin Grim of Ralco Nutrition on open innovation;
Brian Plattner of Wenger on applying polymer science to 
petfood production; and
Aurore Chemineau or Marie-Jane Fallourd of SPF on 
advances in palatability for dogs.
Find more information at www.petfoodindustry.com/PFFEurope2011.

aspx. Registration is now open for at registeruo.niu.edu/iebms/wbe/wbe_p1_
main.aspx?oc=40&cc=WBE4011249. Register by March 14 to save 10%.

2011 AAFCO labeling workshop
to be held in Florida

The 2011 Association of American Feed Control Officials (AAFCO) Pet 
Food Labeling Workshop 
will be held on January 17, 
2011, in St. Pete’s Beach, 
Florida, USA.

The event is relevant to 
anyone who makes treats, 
is a food control official, 
is a petfood marketer, handles petfood label compliance or writes copy for 
catalogues, labels or the Internet. Registration is due by January 1, 2011, and 
is limited to 200 attendees.
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© Kemin Industries, Inc. and its group of companies 2009 All rights reserved.  ® ™ Trademarks of Kemin Industries, Inc., U.S.A.

Kemin Palasurance® gives you confi dence  
your product’s palatability, stability and 

 safety meet your high standards.

From our fresh ingredients to our fi nished palatants to our complete 

understanding of food stabilization, Kemin Palasurance delivers the

best fl avor and aroma, palatability, stability and safety on the market.  Our 

scientifi c work in keeping foods fresh has made us masters of the processes 

of hydrolysis, fermentation, extraction, and purifi cation.  Our global service 

team works closely with every customer,  combining sound science and 

technological innovation,  to deliver complete freshness of your product.

CONTACT A KEMIN PALATABILITY EXPERT TODAY!

North America +1 877 890 1462

Europe +32 14 25 97 80

South America +55 (49) 3312 8650

EVERYTHING COUNTS WHEN YOU’RE 
FEEDING SOMEONE YOU LOVE VISIT KEMIN.COM
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Provenance dog treats
Cloud Star Corp. Provenance dog treats are grain 

free (no wheat, gluten, corn or egg included), 
according to the company. Made in the 
US, the treats are available in Cheese 
& Potato, Chicken & Potato and 
Whitefish & Potato flavors in 16-ounce 
boxes.

Cloud Star Corp.
+1.800.361.9079

www.cloudstar.com

Eagle Pack Natural Pet Food
WellPet LLC Eagle Pack Natural Pet Food dry foods 

for dogs and cats are designed to balance proteins, fats, 
carbohydrates, antioxidants and omega fatty acids. The 
food comes in varieties catering to specific nutritional 
needs, preferences, lifestages and lifestyles, according 
to the company. The line 
also includes wet food 
for dogs. 

WellPet LLC
+1.978.289.5500
ww.wellpet.com

Limited Ingredient Treats
Dick Van Patten’s Natural Balance Pet 

Foods Inc. Limited Ingredient Treats (L.I.T.) 
are designed for dogs with sensitivities to 
common petfood ingredients and aim to help 
maintain skin and coat. They are complementary to the 
company’s L.I.D. Limited Ingredient Diets line. Treat formulas 
include Sweet Potato & Bison Meal, Brown Rice & Lamb Meal 
and Sweet Potato & Chicken in 8- and 14-ounce packages.

Dick Van Patten’s Natural Balance Pet Foods Inc.
+1.800.829.4493 x145

www.naturalbalanceinc.com

True Chews Lils, Shapes
Lils and Shapes from the Tyson Pet Products Inc. True 

Chews dog chews and treats line have been 
designed with dogs 20 pounds and under in 
mind (Lils) and include shapes such as pig ear 
slivers and beef bully stick spirals and braids. The 
chicken, beef and pork used in True Chews treats 
are sourced in the US, according to the company, 
and slow roasted with a hickory aroma.

Tyson Pet Products Inc.
+1.877.303.9247

www.truechews.com

New Products
Get more

Find more online in our 
product databases at 

www.petfoodindustry.com.

For Consumers
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Today’s petfood claims require solid data. At Summit Ridge 
Farms, we provide the pet food industry with accurate, reliable and 
precise research on all types of testing protocols for cats and dogs.  

Dental Protocols  •	
(as per VOHC)

Palatability Testing•	
Digestibility/ •	
Metabolism Testing
Stool Quality Analysis •	

Blood Level Protocols•	
AAFCO Nutritional  •	
Adequacy
Urine pH•	
Weight Loss Protocols•	
Customized Tests Available•	
Product Safety Testing•	

Setting the standard for pet food testing
570.756.2656  •  Fax 570.756.2826  •  www.SRFarms.com

Are you backing your claims with solid data?  
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LET´S MANAGE YOUR RISK TOGETHER
   

DSM Nutritional Products Ltd.
P.O. Box 2676, CH-4002 Basel
Switzerland
www.dsmnutritionalproducts.com
petfood.nbd@dsm.com

DSM is the world�s leading manufacturer of vitamins, antioxidants and functional ingre-
dients for human and animal nutrition. As supplier and solution provider to the pet food  
industry, DSM can help you manage your risk by assuring you:

• DSM-owned ingredient and premix plants sustainably producing your raw materials
• Quality for LifeTM meaning safety, quality and reliability in your pet food value chain
• Multi-disciplinary support in the development of your next generation products
• Cross-industry experience to keep you on the edge of innovation

BE REASSURED YOU’RE SAFE
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Beef Meal & Lamb 
Meal diet

Nature’s Variety Instinct Beef 
Meal & Lamb Meal diet 

is part of the company’s 
grain-free product line, 
offering a red meat 
protein option for 
dogs. The line provides 
allergy relief for food 
allergies and helps dogs 
maintain a healthy 

weight, according to the 
company. It also features a freeze-
dried raw coating. 

Nature’s Variety
+1.888.519.7387

www.naturesvariety.com

Therapeutic Weight 
Reduction Program

Hill’s Pet Nutrition Inc. offers its 

Prescrip-
tion Diet 
Therapeutic 
Weight 
Reduction 
Program 
aimed at 

improving 
pet owner feeding compliance for 
overweight, obese or obese-prone 
dogs. The program combines 
pre-measured Prescription Diet r/d 
Canine Weight Loss Low Calorie 
Dry petfood, low-calorie biscuits 
and a Therapeutic Weight Reduction 
Guide.

Hill’s Pet Nutrition Inc.
+1.905.826.5655

www.hillspet.com

Grilled Tuna cat treats
PetPlay Inc. Petite Cuisine 

Grilled Tuna 
cat treats 
come in a 
4.2-ounce 
package. 
Each package 
has three 
filets that 
have been grilled and hand cut. The 
wild-caught tuna is high in omega 3 
fatty acids, according to the company.

PetPlay Inc.
+1.800.293.2171

www.petitecuisine.com

Yappy Gourmet
dog food

Evermore Pet Food Inc. offers 
Yappy Gourmet dog food geared 
toward the trend of eating locally 
and sustainably and, according to the 
company, the food uses only human-

For Consumers
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®

Produce multiple colors and 
multiple shapes . . . all in a single pass.
P d lti l l d

Once again, Extru-Tech® is stretching the boundaries of single screw 
extrusion cooking technology. The all new Multi-Color/Multi-Shape 
Die Assembly allows the production of up to 4 separate colors and 
multiple shapes simultaneously. The revolutionary technology  
allows you to dramatically reduce mixing, batching and  
additional handling costs commonly associated with  
multiple color and multiple shape finished product.  
The potential increase in profit is significant.

Extru-Tech’s Multi-Color/Multi-Shape Die Assembly is  
available  in 2, 3 and 4 color production configurations.

Corporate Office

n

c
o

ngle screw w 
ulti-Shape pe

colors and and
ologyy  

®
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grade ingredients in its recipes. The food can be used as 
a standalone diet or mixed with kibble and is available in 
beef and chicken recipes.

Evermore Pet Food Inc.
+1.718.596.6788

www.evermorepetfood.com

C.E.T Chews
Virbac Corp. offers C.E.T Chews, designed to help 

promote dental health for pets. The 
chews can prevent plaque and tartar 

buildup between cleanings, according 
to the company. A variety of chews 
are available, including Hextra 
Premium Chews for dogs with chlo-
rhexidine; Veggiedent Tartar Control 
Chews for dogs, which are free of 
animal-origin ingredients; and Oral 

Hygiene Chews for cats, made from 
freeze-dried fish.

Virbac Corp.
+1.800.338.3659

www.virbacvet.com

Canidae wet dog foods
Canidae is offering its seven 13-ounce wet formulas 

for dogs to retailers in a can rack dispenser system. 
The wet formulas include protein sources, vitamins 
and amino acid chelated minerals and are free of corn, 
wheat, soy and grain fractions, according to the company. 
Formulas include Lamb & Rice, Canidae Platinum and 
Grain Free Salmon.

Canidae
+1.800.398.1600

www.canidae.com

For Consumers
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Rotary dryer system
Baker-Rullman Mfg. Inc. offers its Model SD45-12 

rotary dryer system, featuring the company’s triple pass 
technology. The mobile rotary dryer system is mounted on 
a standard 53-foot trailer to accommodate transportation 
and ease of setup. The unit accepts up to 1 ton per hour 

For Manufacturers
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in-feed, according to the company 
and, if needed for stickier products, a 
complete recycle loop may be added. 

Baker-Rullman Mfg. Inc.
+1.920.261.8107

www.baker-rullman.com

Solid, liquid
delivery system

Hapman Solidquid solid, liquid 
delivery system is designed for 
efficiency and operator safety when 
dealing with materials that agglom-

erate. The system uses 
frame-mounted pneumatic 
bag agitators to maintain an 
uninterrupted flow of slug-
gish materials from bulk 
bags. Controls vary 
from panels to free-
standing options 
with choice of PLC 
and communication 
protocols.

Hapman
+1.800.427.6260

www.hapman.com

Pegasus Vacuum 
Coater

The Pegasus Vacuum Coater from 
Dinnissen BV is designed for use in 
the production of granular 
and extruded products 
and creates a vacuum 
environment within 
a production 
process. The drying 
process aims to dry 
a wide range of ingre-
dients at low temperatures to ensure 
retention of taste, color, vitamins, 
minerals and enzymes. 

Dinnissen BV
+3.177.467.3555

www.dinnissen.nl

Mixer and grinder
Hollymatic’s 180A mixer/

grinder is designed for high-speed 
production and to protect against 
cross-contamination. It features 
a 225-pound hopper 
with a counter-balanced 
safety interlocked lid. The 
hopper tilts for ease of 
cleaning, and the mixing 
paddle, grinding head 
and feed screw can all 
be disassembled with 
one tool, according to 
the company. 

Hollymatic
+1.708.579.3700

www.hollymatic.com

For Manufacturers
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C.A. Picard, Inc.  I  1206 E. Broad St., Elyria, OH 44035 USA  
phone: 440.366.5400  I  fax 440.366.5404 

www.capicard.com  I  hbuff@capicard.com

* Screw elements, shafts, and barrels for
co-rotating twin-screw extruders.

* All OEMs including Clextral, Buhler, Buss, 
Coperion, APV, Wenger and others.

* Quality meets or exceeds the OEM standard;
ISO-9001 certified.

* Over 15,000 parts in stock for over 100
extruder types.

Extruder
Technology

C2201_R15502_1012PETprod_20.indd   20 11/24/2010   11:15:59 AM

http://www.petfoodindustry.com
http://www.baker-rullman.com
http://www.hapman.com
http://www.dinnissen.nl
http://www.hollymatic.com
http://www.capicard.com
mailto:hbuff@capicard.com


More educational content  
than ever before!
Our new location at the beautiful Renaissance Schaumburg offers 
more exhibition and meeting space, allowing for more concurrent 
sessions and an additional educational track. You’ll take away even 
more valuable information from top petfood industry experts – all 
in one convenient location, just 10 miles west of Chicago’s O’Hare 
International Airport: www.renaissanceschaumburg.com.

nutrition
Featured Sessions:

Pulses for petfood—Jolene Hoke, ADM Alliance Nutrition Inc.
the effects of processing on petfood nutrition— 

Greg Aldrich, PhD, Pet Food & Ingredient Technology Inc.

Marketing/Packaging
Featured Sessions:

uS petfood update: marketing the benefits of pet 
ownership—David Lummis, Packaged Facts

using the 7 r’s to develop more sustainable  
petfood packaging—Paul Kearns, Exopack

ProceSSing/Safety/regulation
Featured Sessions:

detection and control of Salmonella—Wendy Warren, 
Food Safety Net Services

covering your graS: how to use fda’s notification 
process—David Dzanis, PhD, Regulatory Discretion Inc.

April 11–13, 2011
Renaissance Schaumburg • Schaumburg, Illinois, USA

Registration is also open for Petfood Workshop 2011: 
Safety First – April 13-14, 2011. This focused seminar 
follows right on the heels of Petfood Forum to give you 
in-depth knowledge of petfood safety. Join experts in 
small, interactive sessions designed to provide hands-on 
learning that you can take back to work.

Find more information at www.petfoodindustry.
com/PetfoodWorkshop2011.aspx.

REGISTER + SAVE
Take advantage of the Early Bird Registration 
discount before February 15, 2011, and 

save 15% or more. 
register for both petfood Forum and 
petfood Workshop and you’ll save 20-25%.

register online now at  
www.petfoodindustry.com/PFF2011.aspx#tab_1   
or turn the page and fill out the registration form.

April 13–14, 2011
Renaissance Schaumburg • Schaumburg, Illinois, USA

lEArN MOrE FrOM iNDUSTrY EXpErTS  
WiTH ADDiTiONAl CONCUrrENT SESSiONS AND EXTrA EDUCATiONAl TrACK

Petfood Forum 2011

More content!

SeSSion Schedule online noW
log on to www.petfoodindustry.com/Pff2011.aspx to view 

the event schedule and complete list of presenters.
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Attendee Registration Form
Register online at www.petfoodindustry.com/PFF2011.aspx#tab_1

Registration date Petfood Forum
only

Petfood Workshop
only

Petfood Workshop
(discounted rate if also 
registered for Forum)

Through February 15, 2011 US$955 US$705 US$555

After February 15, 2011 US$1,095 US$825 US$655

NEW: Petfood Forum Group discount available to five or more attendees.  
For more information, e-mail OutreachRegistration@niu.edu or call +1.815.753.7922.

Please type or print CLEARLY, IN CAPITAL LETTERS (as you would like it to appear on your name tag):

Name (last, first)  ______________________________________________________  Job title ____________________________________________

Company name _________________________________________________________   URL ____________________________________________

Address ______________________________________________________________   City ____________________________________________

State/province ___________________________________   Zip/postal code ______________________   Country________________________________

Phone ______________________________   E-mail ______________________________________   Fax __________________________________

Organizational function (e.g., marketing, management, R&D, etc.): __________________________________________________________________________

Industry segment (e.g., manufacturer, supplier, retailer, veterinarian, etc.): _____________________________________________________________________

Product segment (e.g., dry, wet, treats, etc., or equipment, ingredients, etc.): ____________________________________________________________________

Do you subscribe to Petfood Industry magazine? ❐  Yes  ❐  No Do you also wish to attend Petfood Workshop: Safety First, April 13-14? ❐ Yes  ❐ No

ADDITIONAL ATTENDEES—same rates above apply.   Check if also attending Petfood Workshop: 

Name (last, first)  _____________________________________________  E-mail _________________________________________________    ❐
Name (last, first)  _____________________________________________  E-mail _________________________________________________    ❐
Name (last, first)  _____________________________________________  E-mail _________________________________________________    ❐
Name (last, first)  _____________________________________________  E-mail _________________________________________________    ❐
Method of payment:  ❐ Check  ❐ Money order   ❐ MasterCard  ❐ VISA  ❐ American Express  ❐ Discover

Name on credit card __________________________________________  Card number ___________________________________________________

Signature  ________________________________________________ Expiration date __________________________________________________

Please return this form with full payment  
(payable to Northern Illinois University) to:

Petfood Forum / Petfood Workshop 2011 
c/o Registration Office
Outreach Services,  Northern Illinois University
DeKalb, Illinois, USA 60115
Phone: +1.815.753.7922      Fax: +1.815.753.6900
Email: OutreachRegistration@niu.edu

NOTE: Registrations will not be processed without payment; rate is determined by date payment is received. Prior to 
February 15, 2011, attendee registration fees are refundable minus a cancellation fee; contact OutreachRegistration@niu.
edu or +1.815.753.7922. Substitution of registered personnel at no charge. Watt Media reserves the right to substitute 
speakers and change schedule as necessary. If anyone in your party requires special assistance, please contact us.

PLEASE MAKE HOTEL RESERVATIONS 
DIRECTLY WITH THE RENAISSANCE 
SCHAUMBURG
Call +1.800.468.3571 or visit www.marriott.com/
hotels/travel/chirs?groupCode=watwata&app=re
svlink&fromDate=4/9/11&toDate=4/15/11
To receive a special group rate, please contact 
the hotel prior to March 11, 2011, and identify 
yourself as a Petfood Forum or Petfood Workshop 
2011 participant (or use the name Watt). 
Room availability is limited; reservations will 
be handled on a first come, first served basis.

Register by 

February 15, 2011, 

to save 15%!

April 11-13, 2011

NEW LOCATION!  Renaissance Schaumburg  
(10 miles from Chicago’s O’Hare airport)

April 13-14, 2011

Full registration includes 
all refreshment breaks, 
receptions and meals 
except dinner, plus access 
to all conference sessions 
and the exhibit hall.

FOR TRANSPORTATION FROM 
O’HARE AIRPORT
For special rates on a taxi, limo or  
shuttle, please visit www.
petfoodindustry.com/
PFF2011.aspx#tab_5, e-mail 
OutreachRegistration@niu.edu 
or call +1.815.753.7922.  We 
recommend you reserve your ground 
transportation in advance.

C2201_R15502_1012PETprod_22.indd   22 11/24/2010   11:19:00 AM

http://www.petfoodindustry.com/PFF2011.aspx#tab_1
mailto:OutreachRegistration@niu.edu
mailto:OutreachRegistration@niu.edu
http://www.petfoodindustry.com
http://www.petfoodindustry.com
mailto:OutreachRegistration@niu.edu
http://www.marriott.com/hotels/travel/chirs?groupCode=watwata&app=resvlink&fromDate=4/9/11&toDate=4/15/11
http://www.marriott.com/hotels/travel/chirs?groupCode=watwata&app=resvlink&fromDate=4/9/11&toDate=4/15/11
http://www.marriott.com/hotels/travel/chirs?groupCode=watwata&app=resvlink&fromDate=4/9/11&toDate=4/15/11
mailto:OutreachRegistration@niu.edu
mailto:OutreachRegistration@niu.edu


 www.petfoodindustry.com     23   

Massagers for bag 
dischargers

Massagers from Spiroflow 
Systems Inc. are an option with bulk 
bag dischargers/unloaders and can 
massage or move 95% of compacted 
or otherwise difficult to discharge 
materials from bulk bags through an 
earth-quaking movement, according 
to the company. Massager types are 
side, base and corner.

Spiroflow Systems Inc.
+1.704.291.9595

www.spiroflowsystems.com

Online safety 
certification prep tool

NSF International offers a free, 
online prep tool for its Global Food 
Safety Initiative Certification. The 
21-question online assessment tool is 
designed to help companies evaluate 
their facilities’ readiness for compliance 
and takes approximately 10 minutes 
to complete. Participants receive a 
customized report upon completion. 

NSF International
+1.800.673.6275
www.nsf.org

Mini, split-core
current transducers

Onset Computer Corp. is 
offering a suite of miniature-
sized, split-core current trans-

ducers for measuring AC current 
loads of motors, pumps and other 
equipment. The sensor suite—
manufactured by Magnelab Inc. 
and sold through Onset—includes 
five compact transducers that can 

For Manufacturers

December 2010   IndustryIndustryPetfoodPetfood

C2201_R15502_1012PETprod_23.indd   23 11/24/2010   11:20:15 AM

http://www.petfoodindustry.com
http://www.spiroflowsystems.com
http://www.nsf.org
http://www.OmegaNutrient.com


Petfood Industry on your terms… 
when, where and how you want.

 

■    In-print: Petfood Industry

■    Online: www.PetfoodIndustry.com

■    iPhone and iPad App: 
search “Petfood” in iTunes

■    Digital edition for  
smart phones: bookmark  
www.petfoodindustry-digital.com  
on your mobile web browser    
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be installed on existing electrical 
wiring. The sensors are compatible 
with the company’s Hobo U30 and 
H22 data logging systems.

Onset Computer Corp.
+1.508.759.9500

www.onsetcomp.com

Sanitary Lump 
Breaker

The Model RDC1515-SS Sani-
tary Lump Breaker from Munson 
Machinery Co. Inc. features side 
removal bed screens for rapid, thor-
ough wash down. The all-stainless 
unit is designed to reduce agglom-
erates and friable materials being 
discharged from process equip-
ment, storage vessels and shipping 
containers. The machine is powered 
by a 3 hp (2.24 kw) motor with gear 
reducer and serpentine timing drive. 

Munson Machinery Co. Inc.
+1.315.797.0090

www.munsonmachinery.com

HACCP production, 
safety programs

Mettler Toledo Ltd. has produc-
tion processes and food safety 
programs that take into account 
HACCP—hazard analysis and 
critical control points (CCPs). CCPs 
identify where hazards might occur 
in the food production process. The 

system puts into place procedures to 
prevent hazards from occurring and 
monitors and controls each step of 
the process to decrease the prob-
ability for hazards to occur.

Mettler Toledo Ltd.
+0870.0663150
www.mt.com

Oxygen, leak 
detection unit

Mocon Inc. has the MultiCheck 
300—a system that measures oxygen 
headspace coupled with leak detec-
tion and seal strength. The company 
has brought together its Lippke 4000 
series (leak detection/seal strength) 
and its handheld Pac Check 302 
oxygen headspace analyzer to create 
the MultiCheck 300 combination 
unit. It’s designed to be an all-in-one 
system and to reduce the time, labor 
and samples needed to conduct three 
separate tests. 

Mocon Inc.
+1.763.493.6370

www.mocon.com

For Manufacturers
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• Salmon

• Tuna

• Menhaden

• Herring

• White Fish

• Anchovy

• Sardine

• Freshwater

• Crab

• Shrimp

Count on Scoular People
for Your Fish Meal Needs

Justin Stadden
Jeff Shaffer

(800) 875-8905

www.scoular.com

Available:

• Naturally
  Preserved

• Bulk

• Bagged

• Toted
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Check out our exclusive online product databases!
You can review and comment on products for:

Consumers, ■ www.petfoodindustry.com/petfoodandtreats.aspx
Petfood manufacturers, ■ www.petfoodindustry/products.aspx
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GO TO ANY pet trade show and you can 
be nearly overwhelmed by the number 
of treats on display. Yet for Robbie Dawg, 
standing out has never been a problem. 
“It’s the detail, from the packaging to the 
presentation to the flavors to the look of 
everything,” explains Lisa Fortunato, presi-
dent of the organic treat company. “That’s 
what’s really important to us.”

Robbie Dawg started the way many 
small treat or petfood companies do: in 
the founder’s kitchen. In 2003, Fortunato, 
then an event planning and graphic design 
professional, decided to throw her dog a 
birthday party and couldn’t find the kind 

of treats she wanted for the goodie bags. So 
she baked her own, creating a recipe based 
on the lessons she had learned from her 
father: Always use fresh, wholesome ingre-
dients and make everything from scratch.

The treats she made were such a hit 
that Fortunato eventually decided to make 
them for sale. By December of that year, 
she was taking orders from local stores. 
Since then, the company has outgrown 
its original facility in Brooklyn, New York, 
USA, and is preparing to move to a new, 
larger facility. Fortunato has added a chief 
managing partner, John W. Hickey III, and 
has made such a mark with her treats that 

Lisa Fortunato started Robbie 
Dawg in her Brooklyn kitchen in 
2003. Now the company has 15 
flavors, contract-baking clients, 
a new chief managing partner 
and will soon have a new, larger 
facility.

Online extra! 
Watch Lisa Fortunato and John Hickey 

explain what makes Robbie Dawg so unique 
in our new video at www.petfoodindustry.

com/RobbieDawgvideo.aspx. 

J U S T  T H E 

FACTS
Headquarters: Brooklyn, 
New York, USA 
Offi cers: Lisa Fortunato, 
president; John W. Hickey III, 
chief managing partner 
Sales: Has seen quadruple 
growth in 2010, expects to 
reach US$2.5 million in 2011 
Products: Organic dog 
and cat treats in about 15 
fl avors, including seasonal 
ones 
Distribution: Throughout 
the US, plus Canada, Japan 
and South Korea; just earned 
approval to sell in the Euro-
pean Union and Australia 
Facility: Also in Brooklyn 
Employees: 10 full-time, 
six part-time 
Website: 
www.robbiedawg.com

December 2010   IndustryIndustryPetfoodPetfood

Robbie Dawg 
nails the details By Debbie Phillips-Donaldson

Proudly based in Brooklyn, New York, this organic treat company 
has enjoyed quadruple growth by focusing on every element of its 
product and packaging
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she’s now approached by other compa-
nies for contract baking.

SOON AFTER THAT fateful doggie 
birthday party, Fortunato was laid off 
from her job and decided to go into 
business for herself. “Somehow, I 
decided to become a manufacturer of 
dog biscuits!” she says. The New York 
International Gift Fair happened soon 
after, and Fortunato was able to research 
her business idea by walking the show. 
“I knew I wanted to have a high-end 
product, organic from the very begin-
ning. Certainly I believe we were one of 
the first companies that was organic.”

Fortunato applied what she 
learned to roll, cut and bake 

organic dog 

biscuits by hand in the 60-square-foot 
kitchen of her apartment. “It was all 
about the presentation. I designed the 
packaging, I did the flavor profiles,” 
she says. Product in hand, she started 
visiting local stores. “If I was able to 
meet someone who could make a deci-
sion, I always got an order.”

In spring 2004, wanting to vali-
date her business concept, Fortunato 
exhibited at the H.H. Backer Annual 
Spring Pet Industry Trade Show, then in 
Atlantic City, New Jersey, USA. Robbie 
Dawg was obviously a success: “We still 
have about 40% of the same customers 
from that show,” Fortunato says.

Soon the company outgrew 
Fortunato’s kitchen. “It was either get 
a contract baker or become a manu-
facturer. Because organic was so new 
then and the ingredients were so 
expensive, and it was my baby, I didn’t 
trust anyone else,” she explains. She 
refinanced her mortgage, found a 
former machine shop in Brooklyn and 
renovated it. “We’ve been there until 
now, we’ve exploded to where we have 
to relocate to be able to fulfill orders.”

FORTUNATO CREDITS HER company’s 
swift success partially to good timing. 
“It was just at that time, say 2005, 
when boutiques started to emerge. 
It wasn’t just the pet boutique, it was 
home furnishing stores, lifestyle stores, 
a whole range from grocery to bigger 
stores to anywhere people go shopping. 
So that really allowed us to build up the 
number of stores,” she says.

But the biggest factor behind the 
rapid growth is the product itself. 
“People know us for the flavor profiles,” 
says Fortunato. “It’s always the ‘mother’ 
of the dog doing the shopping, and 
she’s attracted to the packaging. She’ll 
pick it up and say, ‘Ah, turkey sausage 
and romano cheese, that sounds really 
good.’ She’ll take it home and the dog 
loves it, and we have a customer.”

The flavors now 
number about 15, 
including the first, 
Peanut Butter and 
Carrot, still one of 
the company’s 
best-sellers; 
seasonal flavors 
such as Little 
Lulu’s Cranberry 
Crunch (named 
after Fortunato’s other dog, since 
Robbie had the company named after 
him); and even two flavors for cats.

Another popular product attribute 
is what Fortunato calls “snapability.” 
Robbie Dawg biscuits are free of wheat 

Fortunato applied what she 
learned to roll, cut and bake 

organic dog 

Robbie Dawg uses a rotary 
moulding cookie machine with 
dies that gives a very definitive 

design and definite shape 
to its products.

The Brooklyn 
connection 

Here’s some trivia you may not 
know: One in fi ve Americans has 
ties to Brooklyn, one of the boroughs 
in New York City. That’s the reason 
Lisa Fortunato named her company 
Robbie Dawg (and pronounces the 
second word purposely with a Brooklyn 
accent). Her dog Robbie is from 
Brooklyn, and she wanted to use that 
angle as “our little hook,” she says. 
“On our packaging, we have a logo, 
Real Brooklyn, that you’re only allowed 
to use if you manufacture in Brooklyn.” 

Besides being proud to be able to 
use the logo, Fortunato says she makes 
a point to give back to the community. 
“When I was a teenager, I went to 
high school across the street from a 
no-kill shelter called Bide-A-Wee that 
has three locations in New York. From 
the very beginning, we’ve donated 
broken biscuits to all different kinds of 
organizations. It’s really important for 
me to feel that we give in ways that we 
can. Not necessarily monetarily, but we 
can donate product.” 

While Fortunato says the company 
donates mainly to organizations in 
the New York City-Tristate area, it has 

made donations else-
where, including to US 
military service dogs in 

Iraq and Afghani-
stan. “These 
German Shepherds 
will lay down 
their lives for their 
handlers. How can 

you fi nd that 
kind of dedica-
tion anywhere?” 

where, including to US 
military service dogs in 

Iraq and Afghani-
stan. “These 
German Shepherds 
will lay down 
their lives for their 

good.’ She’ll take it home and the dog 
loves it, and we have a customer.”

handlers. How can 

Because it’s based in Brooklyn, New York, 
USA, Robbie Dawg is allowed to use a Real 
Brooklyn logo on all its packaging.
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or gluten, which tends to make some 
dog biscuits heavy, she says. “Our 
biscuits are such that you can snap 
them easily. We make a little treat that 
looks like a piece of kibble and is scored 
into four, and you can actually snap it 

into the size of a kernel of corn. This 
helps whether it’s an older dog that’s 
losing its teeth or an overweight dog 
that you want to give separate small 
treats rather than one big piece.”

Fortunato adds that all Robbie Dawg 

products are still handcrafted, baked 
fresh daily and free of corn, soy, added 
salt, sugar, preservatives, flavors, dyes, 
colors or anything artificial. “Also, we 
use a rotary moulding cookie machine 
that has dies so you can have a very 
definitive design and definite shape; it’s 
a look that is different because it’s not 
extruded.”

WITH A FELLOW entrepreneur as 
a partner now to help her chart the 
company’s growth, Fortunato sees 
many opportunities. “We feel there 
are other avenues to explore in treats: 
for instance, creating a soft treat that 
doesn’t have chemicals or preserva-
tives, creating treats with probiotics or 
glucosamine that really do something,” 
she says, as opposed to products with 
functional ingredients that may lose 
their efficacy because of the high heat 
used in some processing methods.

Hickey brings a renewed energy, 
Fortunato says. “Because when you’re 
doing it by yourself, you have to wear 
so many hats.” It seems unlikely that 
Robbie Dawg will ever get too big. 
“People want to know that there’s a face 
and a conscience behind a brand. We’re 
still the face and the conscience behind 
ours, and we always will be.” ■

All Robbie Dawg treats are organic—some with 
a meat base (US Department of Agriculture 
grade A chicken or turkey), some with dairy 
(organic cheese) and some with peanut butter 
plus organic pumpkin, pears or berries.

1-800-ALL-OILS
ARISTA INDUSTRIES, INC.

557 DANBURY ROAD, WILTON, CT 06897 • 203-761-1009 • FAX 203-761-4980

www.aristaindustries.com • info@aristaindustries.com

Since       1930

Black Currant
Borage
Canola
Evening Primrose
Olive

Safflower
Sesame
Soy
Sunflower
Wheat Germ

• Vegetable Oils

Cod Liver
Halibut Liver
Krill
Omega-3
Salmon
Tuna...and more

• Fish Oils

A R I S TA
QUALITY OILS for PETFOODS

Arista offers a wide selection of high quality specialty 
oils for petfoods at surprisingly competitive prices. 

Whether you need to add nutritional value or enhance texture 
or palatability, Arista can provide the right oil for your product.
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north america  800.218.5607  
northamerica@afbinternational.com 

asia/pacific  61.398.799093  
khall@afbinternational.com 

PROBIOTICS
AS PROMISED.

SURVIVABILITY AND EASE OF APPLICATION.

To be truly functional, probiotics must survive 
manufacturing, shelf life, and the digestive 
system. AFB’s BioFlavor® with GanedenBC30 is 
designed to do just that.

BioFlavor® with GanedenBC30 is incorporated 
prior to extrusion, using the same processes  
you would with any other functional ingredients. 
There is no new expensive equipment to install, 
no special procedures to put in place.

BioFlavor® with GanedenBC30 brings you 
everything you are looking for in a probiotic: 
palatability, survivability and ease of use.

Learn more about the next generation in 
probiotics and how they can increase your 
market share. Contact your AFB Account 
Executive or call 800 218 5607.
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PROBIOTICS
AS PROMISED.

SURVIVABILITY AND EASE OF APPLICATION.

To be truly functional, probiotics must survive 
manufacturing, shelf life, and the digestive 
system. AFB’s BioFlavor® with GanedenBC30 is 
designed to do just that.

BioFlavor® with GanedenBC30 is incorporated 
prior to extrusion, using the same processes  
you would with any other functional ingredients. 
There is no new expensive equipment to install, 
no special procedures to put in place.

BioFlavor® with GanedenBC30 brings you 
everything you are looking for in a probiotic: 
palatability, survivability and ease of use.

Learn more about the next generation in 
probiotics and how they can increase your 
market share. Contact your AFB Account 
Executive or call 800 218 5607.
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TODAY’S PET OWNERS are increas-
ingly aware and interested in how their 
pets’ food is made. Some even share 
their perceptions online and by word of 
mouth. How can you work with these 
highly involved consumers? And just as 
importantly, how can you fight negative 
consumer perceptions and work with blog-
gers and other consumer activists (online 
or elsewhere) to help educate and sway pet 
owners about the benefits of your petfood 
products? The only way to answer these 
questions is to better understand today’s 
consumers.

Millions of people have developed long-
lasting, committed relationships with a 
product or service. These brand marriages 
generate huge profits as long as the brand 
continues to provide consumers with what 
they value. The Gallup Organization has 
been conducting consumer interviews for 
over 50 years to find out how companies 
can develop such enduring, meaningful 
bonds between their brands and their 
customers. This research found that:

The company must uphold and rein-■

force the brand promise at every touch 
point during every interaction; and

Connecting with pet 
owners online By Jessica Taylor

How can your company work with today’s connected and 
involved consumers whose perceptions are often shaped 
by online resources?

Millions of people have devel-
oped long-lasting, committed 
relationships with a product or 
service. These brand marriages 
generate huge profits as long as 
the brand continues to provide 
consumers with what they value.

Blog Paws is a group of pet parent 
bloggers, with an annual event 
sponsored by petfood brands.

Stay connected with 
Petfood Industry

Make sure to check us out on Facebook 
(http://companies.to/petfoodindustry), 

Twitter (www.twitter.com/petfoodindustry)
and our social network just for petfood 

professionals, Petfood-Connection.com.
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Emotions need to be taken seriously, because emotionally ■

engaged customers generate profits.
With the increasing popularity of social media like 

Twitter, Facebook and Tumblr, pet parents have all-new 
channels easily available to vent their frustrations. It’s 
easy to forget that just one mistake in a customer touch 
point could result in an irreversible repercussion for 
your brand. Execution is extremely important today, and 
marketers have to ensure that a consistently good experience 
is your customer service standard.

In a  recent article in Wired magazine, John Winsor, CEO 
of the ad agency V&S and author of a book on co-creation 
(brand/consumer collaborations), Beyond the Brand, said 

What are brands doing to 
engage consumers online?

Several petfood companies are already very proac-
tive in the way they communicate with their consumer 
base online. Take, for example, Mulligan Stew. The 
blog on its website (http://
www.mulliganstewpetfood.
com/forums.php) is a mix 
of both consumer posts and 
the company’s own blog 
and responses.

Another example of 
a consumer/company 
blended blog is http://
holisticpetfood.wordpress.
com. At fi rst glance, the 
website appears to be a 
typical consumer-driven 
blog touting the merits of a 
holistic diet for pets but, on 
closer inspection, is actually 
a blog run by the dog food 
company Life’s Abundance, 
with easy links to other 
places on the internet 
where its products are sold.

Blog Paws (http://
www.blogpaws.com) is a 
community of petsumers 
that not only discusses the 
petfood industry online 
but also holds live events 
for its users to get together 
and interact face-to-face. 
Companies like Purina, Iams 
and Eukanuba not only sponsor such events, but also 
make downloadable widgets, banners and documents 
available to Blog Paws users to use on their blogs or 
email to interested friends and readers.
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ad agencies are 
trying desperately to 
protect the old way 
of doing business 
while bigger cultural 
trends are shifting 
the sand below their 
feet. If your company 
refuses to adapt, 
be prepared to lose 
consumer interest 
and, in the long run, 
profit.

People are 
having conversations 
these days, only not 
with brands but about 
them. I’d like to suggest that we’re 
at the start of something larger in 
scope than simple engagement or 

entertainment, and something that 
goes far beyond the merits of friends 
and followers on social technology 

platforms. It’s time for 
companies to meet 
their consumers on a 
level playing ground. 
It’s time to target the 
very blogs, forums and 
social networks pet 
parents are retreating 
to and engage them. 
Take this time to use 
your engagement 
to actually inform 
consumers. The real 
challenge isn’t to find 
ways to avoid the truth 
or distract consumers 
from it (or shudder 

when it is revealed), but rather to 
creatively present it and make sure 
“petsumers” understand it. ■

We are experienced in developing proprietary ingredients to meet 
your specifications with assured confidentiality. Whether you’re 
looking for a new variety, or just want to add some spice to your 
existing line, call The Peterson Company.

Solutions Provided.

6312 West Main, Kalamazoo, MI 49009  |  Ph: 269.350.2900  |  Fax: 269.350.2916  |  www.thepetersoncompany.com

“Products Produced in the USA”

Let us help you 
reach your goals

Products produced in USA

People are having conversations these days, only not with brands but about them. Blog 
Paws unites users who usually only engage each other on the internet by giving them 
the chance to communicate their ideas face-to-face.
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FUNCTIONAL PETFOODS CONTINUE 
to gain popularity with pet parents 
because of a simple fact: Food and treats 
that promise improved health for their 
animals appeal to consumers. Skin 
and coat health seem to be particularly 
important to dog and cat owners. Coat 
care treats and petfoods fortified with 
healthy skin-boosting ingredients that 
relieve itchy, dry skin caused by allergies 
are popular perhaps because they are a 
long-term and more cost-efficient solu-

tion to what can sometimes be a lifelong 
health problem for some breeds.

What kind of skin and coat products 
are available on the market and what 
benefits do they promote to potential 
consumers?  

One example is Dr. Foster and 
Smith’s Premium Plus Bites. These liver-
flavored treats are meant to provide an 
extra boost for dogs already using skin 
and coat supplements or to help main-
tain an already healthy coat. The Bites 

Coat care treats and petfoods 
fortified with healthy skin-boosting 
ingredients are popular perhaps 
because they are a long-term 
and more cost-efficient solution to 
what can sometimes be a lifelong 
health problem for some breeds.

Dig deeper online! 
Brush up on your skin and coat 

supplement knowledge at 
www.petfoodindustry.com/

FosterSmithFAQ.aspx.

December 2010   IndustryIndustryPetfoodPetfood

Nourishing nutrition
for pet skin and 
coat health 
 By Jessica Taylor

The latest ingredients and products to help cats and dogs have 
healthy, shiny coats and skin

Dr. Foster and Smith’s Premium Plus 
Bites are liver-flavored treats meant 
to provide an extra boost for 
dogs already using skin and coat 
supplements or to help maintain an 
already healthy coat.

© Willee Cole. BigStockPhoto.com
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This is Barr Country. 
We source the world.
We deliver in bag or bulk,
by transport or rail. For
fastest ingredient service,
call or fax your order today.

Amino acids, buffers,
direct fed microbials, flax,

enzymes, flavors, milk replacers,
minerals, natural pigments,

pelleting agents, phosphates,
specialty ingredients,

vitamins and surfactants.

Order up from
“THE BARR”!

AJINOMOTO HEARTLAND LLC
AJINOMOTO ANIMAL NUTRITION

bbio Matrix

Bill Barr & Co., Inc.
8800 Grant Ave. • Overland Park, KS 66212

1-800-336-BARR • FAX (913) 599-0425
www.billbarr.com • e-mail: Bill@billbarr.com

®

Natural 
Pigments
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contain a high concentration of biotin 
along with vitamin C, omega-3 and 
-6 fatty acids. This particular blend 
of ingredients is meant to support 
the proper function of the skin’s oil 
glands, prevent water loss from the 

skin and help the hair and coat look 
shiny and healthy.

Another carefully selected blend of 
ingredients, Hilton Herb’s Seaweed & 
Rosehip supplement mix relies on its 
simplicity to aid in canine coat health. 

Made of nothing but kelp seaweed and 
rosehip shells, the herb blend supports 
dogs’ digestive, nervous and circula-
tory systems, ensuring strong nails and 
great coat and skin condition, says the 
company. Hilton Herb’s Top Coat blend 
contains a more complicated mix of 
marigold flowers, chamomile flowers, 
nettle leaf, cleaver herb, burdock root, 
dandelion root and kelp. These plants 
support and maintain depth of coat 
color and skin pigmentation, help the 
dog’s natural resistance to allergens 
and cool, soothe and cleanse, according 
to Hilton Herb. 

Available in the UK, Hills Science 
Plan has also released a line of treats 
targeting skin and coat problems in 
dogs. The line includes Puppy Skin 
& Coat Dog Treats, Adult Skin & 
Coat Dog Treats and Skin & Coat 
Jerky—all of which promise to help 
keep skin and coats smooth and 
flake free. ■

Hilton Herb’s Top Coat 
blend contains a mix 
of marigold flowers, 
chamomile flowers, 
nettle leaf, cleaver herb, 
burdock root, dandelion 
root and kelp.
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The Sustainable DHA 

Research has proven DHA is an important nutrient for 
humans - now, a growing body of evidence is pointing to 
many of the same benefits for pets!  DHAgold     goes 
directly to the source and gets DHA from the same place 
fish get it - algae.  Grown in fermentation tanks, DHAgold    
provides a sustainable algal source of DHA that is naturally 
free of ocean-borne contaminants.

•  Fish-free algal source of DHA   
•  Guaranteed minimum of 17% DHA
•  Ethoxyquin-free

For a free sample call 1-800-662-6339                                    
or email animalnutrition@martek.com
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Visit www.DHAgold.com for more information!

Every Family Member Deserves a 
Healthy Start.

Omega-3

®

®

Skin and coat health seem to be particularly 
important to dog and cat owners.
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Salmon. 1. Along with other fatty 
fi sh, walnuts and fl axseed, salmon 
is high in fatty acids that are key 

to achieving healthy skin. 
Essential fatty acids 

such as omega-3s 
help keep cell 

membranes 
healthy by 
keeping out 
harmful 
substances 
as well as 
allowing nutri-

ents to enter 
cells and exit with 

waste products. 
Omega-3s also reduce 

the animal’s production 
of infl ammatory agents that can 
damage the skin.

Blueberries.2.  Considered by sources 
like NaturalNews.com to be the 
highest food source of antioxidants, 
blueberries target free radicals that 
can wreak havoc on a pet’s skin cells. 
The antioxidants and phytochemicals 
in blueberries neutralize DNA-
damaging free radicals, reducing cell 
damage.

Oatmeal.3.  Oatmeal may be rela-
tively new to the petfood 
industry as a whole 
but is a nutritious 
and effec-
tive, natural 
and holistic 
ingredient for 
both dogs 
and cats, 
according 
to petfood 
companies like 
Holistic Select. 
“Many vets feel that 
the protein in oatmeal is 
very hypoallergenic (less likely 
to cause an allergic reaction) and 
therefore an ideal nutrient to be 
included in a diet formulated for pets 
suspected of having a food sensitivity 
or skin allergies,” states the Holistic 
Select website. 

What ingredients are being touted as the best boosts for
pet skin and coat health? 

C O U N C I L 

INTERNATIONAL FEED EXPO, INTERNATIONAL POULTRY EXPO AND THE 3RD ANNUAL

PET FOOD CONFERENCE
JAN. 25, 2011 – 9 A.M. – 6:30 P.M. AND JAN. 26, 2011 8 A.M. - NOON  GEORGIA WORLD CONGRESS CENTER, ATLANTA, GA. 

ONE LOCATION…
COUNTLESS OPPORTUNITIES
• Top Industry Executives and Purchasing Decision-Makers
• World’s Largest Feed and Poultry Technology Exchange
• 14 Acres of Exhibits
• Exceptional Education Programs

o New! Hatchery-Breeder Clinic
o Feed Manufacturing Education Program
o International Poultry Scientific Forum
o Animal Agriculture Environmental Sustainability Conference
o Poultry Market Intelligence Forum

19,000 INDUSTRY 
LEADERS FROM OVER 
100 COUNTRIES

A A
F I

Pet Food 
Committee

More details at:
www.petfoodconference.com

Register Today!
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Online: research
behind the innovations
Explore the science behind extrusion 

technologies in the online article “Applying 
polymer science to extrusion and drying of 

petfoods” by Wenger engineers at 
www.petfoodindustry.com/

ExtrusionResearch.aspx.

40   www.petfoodindustry.com
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Production update: 
What’s new in dry 
food processing By Jessica Taylor

Advances in extrusion, drying and cooling technology 
and products

By Jessica Taylor

THE US FOOD and Drug Adminstra-
tion has told our industry that it is 
the manufacturers’ responsibility to 
produce Salmonella-free food. “Food 
safety was at the forefront of product 
design,” Galen Rokey, process tech-
nology manager of Wenger, said about 
the company’s latest upgraded extru-
sion equipment. “There are a number of 
trends currently impacting the petfood 
industry that affected the design process 
behind each of these new innova-
tions. Among them are higher energy 
costs, concerns about water availability 
and the current economic recession, 
which is impacting consumer buying 
habits. Consequently, manufacturers 
desire the ability to react quickly to 
new market directions.”

And the quickest way to adapt? 
Making sure your production line is up to 
date in sanitation, speed and consistency. 
Here’s a roundup of some of the most 

innovative advances in extrusion, drying 
and cooling technology to recently 
emerge on the market. All of them 
promise to streamline the production 
of your dry food and treat recipes while 
saving you money, energy and time.

The auto-cleaning blender from 
TSM Control Systems was developed 
by the company to facilitate the ever-
increasing demand for quick recipe 

1. Auto-cleaning blender 
TSM Control Systems
www.tsm-controls.com
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After a four-year hiatus, Petfood Forum returns to Europe in a 
new location at the Koelnmesse in beautiful, historic Cologne, 
Germany. The event will be held in conjunction with one of 
the largest agri-feed events in the world, Victam International: 
www.victam.com.

Attendees at Petfood Forum Europe will enjoy educational 
presentations on innovations in petfood, networking with 
peers, and the opportunity to visit top suppliers at their trade 
booths as part of Victam International. 

May 4, 2011 — Cologne, gerMany

learn FroM leaDIng InDUSTry eXPerTS.  
SCHeDUle oF eDUCaTIonal SeSSIonS noW aVaIlaBle.

Register online now  
at www.petfoodindustry.com/PFFEurope2011.aspx#tab_1 or turn the page 
and fill out the registration form to take advantage of the Early Bird Registration 
discount and  save 10% (through March 14, 2011).

REGISTER NOW   

AND SAVE

SESSIONS + SPEAKERS

Consumers and Web 2.0: impact on 
the global petfood market  

— Lee Linthicum, Euromonitor

Open innovation: what is in it for you?  
— Edwin Grim, Ralco Nutrition

Assessing risks when buying raw 
materials for petfood production  
— Geert Jacobs, Radar Automation NV

Advances in palatability for dogs  
— Aurore Chemineau/ 

Marie-Jane Fallourd, SPF

Applying polymer science to  
petfood production  

— Brian Plattner,  
Wenger Manufacturing

Energy recovery and odor reduction 
in modern petfood production  

— Tjitze Smit, Graintec A/S

Register now for  
Petfood Forum Europe
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Attendee Registration Form
Register online at www.petfoodindustry.com/PFFEurope2011.aspx

Registration date Registration fee
Through March 14, 2011 225 Euros

After March 14, 2011 255 Euros

Please type or print CLEARLY, IN CAPITAL LETTERS (as you would like it to appear on your name tag):

Name (last, first)  ______________________________________________________  Job title ____________________________________________

Company name _________________________________________________________   URL ____________________________________________

Address ______________________________________________________________   City ____________________________________________

State/province ___________________________________   Zip/postal code ______________________   Country________________________________

Phone ______________________________   E-mail ______________________________________   Fax __________________________________

Organizational function (e.g., marketing, management, R&D, etc.): __________________________________________________________________________

Industry segment (e.g., manufacturer, supplier, retailer, veterinarian, etc.): _____________________________________________________________________

Product segment (e.g., dry, wet, treats, etc., or equipment, ingredients, etc.): ____________________________________________________________________

Do you subscribe to Petfood Industry magazine? ❐  Yes  ❐  No

ADDITIONAL ATTENDEES—same rates above apply.   

Name (last, first)  _____________________________________________  E-mail ______________________________________________________   

Name (last, first)  _____________________________________________  E-mail ______________________________________________________   

Name (last, first)  _____________________________________________  E-mail ______________________________________________________   

Name (last, first)  _____________________________________________  E-mail ______________________________________________________   

Method of payment:  ❐ MasterCard  ❐ VISA  ❐ American Express 

Name on credit card __________________________________________  Card number ___________________________________________________

Signature  ________________________________________________ Expiration date __________________________________________________

Please return this form with full payment  
(payable to Northern Illinois University) to:

Petfood Forum Europe 2011 
c/o Registration Office
Outreach Services,  Northern Illinois University
DeKalb, Illinois, USA 60115
Phone: +1.815.753.7922      Fax: +1.815.753.6900
Email: OutreachRegistration@niu.edu

NOTE: Registrations will not be processed without payment; rate is determined by date payment is received. Prior to March 14, 2011, attendee registration fees are refundable minus a 
cancellation fee; contact OutreachRegistration@niu.edu or +1.815.753.7922. Substitution of registered personnel at no charge. Watt Media reserves the right to substitute speakers and 
change schedule as necessary. If anyone in your party requires special assistance, please contact us.
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Register by  

March 14, 2011, to   

save 10%!

May 4, 2011 • Koelnmesse • Cologne, Germany    In conjunction with Victam International 2011

Registration includes all conference 
sessions, a light breakfast, generous 
buffet lunch and coffee break.

PETFOOD FORUM EUROPE HAS NO EXHIBIT HALL; ALL EXHIBITS ARE PART OF 
VICTAM INTERNATIONAL. For information on exhibiting, please visit www.
victam.com or contact Steve Akins at +1.815.209.6444 or sakins@wattnet.net.

ENTRY INTO VICTAM INTERNATIONAL is free; register 
online at www.victam.com. Also check the Victam 
website for information on special hotel rates and travel packages.
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changes. The “auto-cleaning” inte-
grated feature allows for rapid order 
and color changes while limiting the 
machine downtime and eliminating 
cross-contamination, according to 
TSM. The blending system uses a 
uniquely designed five-step control 
process. The process empties the 
hopper bins and entirely cleans 
from the loader down to the mixing 
chamber. The TSM blender also 
provides a safer working environ-
ment as it is no longer necessary for 
the operator to climb on top of the 
machine to clean the system.

The Polytwin Twin 
Screw Extruder 
from Buhler/

Aeroglide 
boasts 
an Aero-
Flex oscil-

lating feeder 
that ensures 
consistent 
drying by 

spreading the product 
evenly across the conveyor bed. 
Adjustments can also be made to 
the machine while in operation 
without interrupting production, the 
company says. Product tracking also 
enables the activation of energy-
saving modes, temperature or 
moisture control and aids in product 
change-over. 

 Wenger’s new Thermal Twin 
Screw Extruders are ideal for manu-
facturers that want to shift their 

“Touch Screen Easy”
“Meet the NEW SafTestII™  high sensitivity platform for petfood and raw ingredient testing.  The 
combination of touch screen based protocols with ready-to-use kits make your most demanding 
applications easy to analyze in the connivence of your own laboratory.  With nanomolar 
sensitivity and high reproducibility,  5%CV, the SafTestII™  AOAC certified platform and kits are 
the most economical and environmentally-friendly solution for quick, simple and accurate 
determination of Peroxide Value, Free Fatty Acids, Percent Fat, Aldehydes and Alkenals in 
production, R&D, process control and quality assurance of your products.” 

 A “NOSE” 
for Quality 

Visit us at  www.mpbio.com/saftest  for just better information, education & deals. 
North America, Tel:  1.800.848.1163      Asia Pacific, Tel:  Europe, Tel:  00.33.3.88.67.54.44   saftest@mpbio.com 65.6775.0008 
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Peroxide Value

Free Fatty Acids

Percent Fat

Alkenals

Aldehydes

TM

2.Polytwin Twin-Screw Extruder
Buhler/Aeroglide 
www.buhlergroup.com or 
www.aeroglide.com 

3.Thermal Twin Screw Extruders 
Wenger Manufacturing
www.wenger.com

PR
O

D
U

CT
IO

N

C2201_R15447_1012PETextrude_43.indd   43 11/24/2010   12:38:11 PM

http://www.petfoodindustry.com
http://www.mpbio.com/saftest
mailto:saftest@mpbio.com
http://www.buhlergroup.com
http://www.aeroglide.com
http://www.wenger.com


PR
O

D
U

CT
IO

N
44   www.petfoodindustry.com

IndustryIndustryPetfoodPetfoodDecember 2010   

process to more favorable energy 
sources. Unique in the industry, the 
Thermal Twin not only provides 
exceptional performance with a 
broad range of raw materials but 
also offers a thermal-to-mechanical 
energy ratio of 14-to-1, according 
to the company. Capacities range 
up to 12 tons per hour. “The ulti-
mate goal in every case is to help 
our customers meet requirements 
and regulations while reducing 
production costs and increasing 
flexibility,” says Rokey.

 Extru-Tech Inc. now offers 
the Maxxim series extrusion 
systems. This line of single screw 
extruders are capable of 20% to 
30% production rate increases 
over previous models with the 
same barrel diameter, according 
to the company. Various models in 
the series are versatile enough to 
expand with production demands 
and grant any company or institu-
tion the ability to test different 
types of formulations, colors, 

To register for your own digital issue of The Extru-Technician, please go to 

http://eforms.kmpsgroup.com/wattpub/forms/extr_subscribe.htm .   

It’s FREE and the next issue will be delivered right to your inbox.

The digital magazine for pet food extrusion.

Subscribe now 
to get the next issue delivered 
directly to your in-box...FREE.

brought to you by

4. Maxxim series 
extrusion systems
Extru-Tech Inc.
www.extru-techinc.com
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Contact us to learn more about Carniking™ solutions for you and your customers.
Lonza Inc., Allendale, NJ USA, Tel +1 201 316 9270, carniking@lonza.com

Carniking™

Carniking™ offers pure
L-Carnitine and is a trademark 

of Lonza Ltd, Switzerland.

www.carniking.com

  Lonza is a life science company headquartered in 
Switzerland that manufactures a trusted source of 
L-Carnitine known as Carniking TM.

  L-Carnitine helps cells maintain function and integrity.

  Carniking TM is valuable in helping to live longer, 
healthier lives.

Carniking TM from Lonza... a simple solution!

Did you know?

The statements made in this advertisement have not been evaluated by the Food and Drug Administration. Lonza’s Carniking™ is not 
intended to diagnose, treat, cure or prevent any disease. No statement is intended or should be construed as a recommendation to 
infringe any existing patent. The information contained herein is believed to be correct and corresponds to the latest state of scientific 
and technical knowledge. However, no warranty is made, either express or implied, regarding its accuracy or the results to be obtained 
from the use of such information and no warranty is expressed or implied concerning the use of these products. The buyer assumes 
all risks of use and/or handling.

flavors, shapes, textures, densities 
and cook characteristics.

Triple-pass technology is what 
makes Baker-Rullman’s Model 
SD45-12 rotary dryer system 
unique and easily adaptable, 
according to the company. The 
mobile rotary dryer system is 

mounted on 
a standard 
53-foot trailer 

to accommo-
date transportation and ease of 
setup. The unit accepts up to 1 ton 
per hour in-feed, and if needed 
for stickier products, a complete 
recycle loop may be added. ■

Online extrusion 
extravaganza!

Get even more online in our 
database of the latest equipment 
in all things extrusion, drying and 
cooling. To review and comment on 
products, visit www.petfoodindustry.
com/products.aspx and click “Equip-
ment.”

Or visit www.petfoodindustry.
com/ExtrusionExtras.aspx for addi-
tional information on the companies 
spotlighted in this article.

5. Model SD45-12
rotary dryer system 
Baker-Rullman’s
www.baker-rullman.com

Registration is open for 2011 

Petfood Forum events

SAVE NOW!
For Petfood Forum 2011 (in 

Chicago), visit www.petfoodindustry.
com/PFF2011.aspx

For Petfood Forum Europe 2011, 
visit www.petfoodindustry.com/

PFFEurope2011.aspx
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THE IMPLEMENTATION OF a “gener-
ally recognized as safe” (GRAS) 
notification process for animal feed 
ingredients has been eagerly awaited 
for years. It is not surprising, then, 
that the announcement by the US 
Food and Drug Administration 
(FDA) Center for Veterinary Medicine 
(CVM) of its intent to start accepting 
notifications this past summer was 
met with great enthusiasm by the 
petfood industry.

However, many in the industry are 
confused as to how to take advantage 
of this process. I have been told by 
outside parties that the notifications 
submitted to FDA to date have not 
been of suitable quality to effectively 

evaluate the safety of the substance in question. 
To help address this problem, Cantox Health 

Sciences International recently held a workshop, 
“How to utilize the ‘new’ GRAS process for 
animal food ingredients.” I was honored to be 
invited to speak along with Cantox employees 
and a representative from the Association of 
American Feed Control Officials (AAFCO).

THE “NEW” PROCESS is not really that new. 
FDA first proposed the GRAS notification 
process to replace the GRAS affirmation process 
over a decade ago (see www.petfoodindustry-
digital.com/petfoodindustry/200906/#pg34). 
Although the regulations proposed in 1997 have 
yet to be finalized, the center within FDA respon-
sible for human food safety evaluation has been 
accepting GRAS notifications for years. However, 
CVM started doing the same for animal feed 
ingredients only a few months ago. 

Legally, a company has had the ability to 
conduct a self-determination of GRAS without 
submission to FDA since enactment of the Food 

Additives Amendment Act of 1958. However, the 
newly implemented notification process, wherein 
a summary of the data considered in the GRAS 
determination is voluntarily submitted to FDA, 
has distinct advantages.

While FDA review of the submission does not 
constitute formal approval, it does offer some 
reassurance to the company that its determina-
tion of GRAS was not without basis. With public 
acknowledgment that a reviewed substance 
raised “no questions” with FDA, consumers and 
state regulators have a way to verify that the 
data to support safe use have been evaluated by 
someone other than the company itself.  

THE FIRST STEP in GRAS notification is to 
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How to submit a 

noti� cation to FDA 

to ensure you’re 

covering your GRAS.

Petfood Insights
David A. Dzanis, DVM, PhD, DACVN

Dr. Dzanis is a writer and consultant on nutrition, labeling and regulation.

Get more
Read more columns 

by Dr. Dzanis at 
www.petfoodindustry.com/

petfoodinsights.aspx.

The GRAS process 
for petfood ingredients
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Useful links 
Federal Register Notice on GRAS 
Notifi cation Proposed Rule (April 17, 1997)
http://www.fda.gov/Food/FoodIngredients
Packaging/GenerallyRecognizedasSafeGRAS/
ucm083058.htm 
Federal Register Notice on GRAS 
Notifi cation Pilot Program for Animal 
Feed Ingredients (June 4, 2010)
http://edocket.access.gpo.gov/2010/pdf/
2010-13464.pdf 
FDA “Letter to Industry”  (October 15, 2010) 
http://www.fda.gov/AnimalVeterinary/
GuidanceComplianceEnforcement/Compliance
Enforcement/ucm229734.htm 
How to submit a GRAS Notifi cation
http://www.fda.gov/AnimalVeterinary/
Products/AnimalFoodFeeds/GenerallyRecog-
nizedasSafeGRASNotifi cations/ucm192219.htm 
Cantox Health Sciences International—
Services re: GRAS Notifi cations
http://www.cantox.com/us-gras.aspx
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compile a dossier of all available 
information on the substance. To be 
generally recognized as safe, the bulk 
of information—and particularly all of 
the pivotal data to support safe use—
must be in the public domain (e.g., 
published in peer-reviewed scientific 
journals). Components of a dossier 
may include:

Description of the substance 
(name, composition, physical 
form, etc.);
Description of the manufacturing 
process;
Stability, methods of analysis, 
other specifications;
Intended use (utility, species, 
inclusion rates, etc.);
Data to support safety (target 
animal, human, environmental);
Any evidence that potentially 
contradicts safe use;
An unbiased expert panel must 
then review the dossier.
A minimum of three panelists 

should vary in expertise so all aspects 
are covered. For example, a veterinary 
nutritionist, a veterinary toxicolo-
gist and a scientific authority on the 
substance in question may be a good 
complement of expertise for evalu-
ating many petfood ingredients.

The panel discusses the dossier 
and may ask for more information 
or investigate further on its own. 
The panel must reach a consensus 
that there is reasonable certainty of 
no harm under the intended condi-
tions of use before a determination 
of GRAS may be reached. Only then 
may the sponsor submit the GRAS 
notification to FDA.

AAFCO DEFINITIONS RELY on 
“enforcement discretion,” not a formal 
approval or notification process. 
Concern has been raised about having 
so many feed ingredients exist in this 
regulatory limbo. Thus, with imple-
mentation of the GRAS notification 

process, FDA has indicated its desire 
to phase out the AAFCO defini-
tion process, possibly by the time 
the FDA/AAFCO Memorandum of 
Understanding expires in 2012 (see 
www.petfoodindustry-digital.com/
petfoodindustry/200801/#pg36).

In fact, there is discussion that 
many existing AAFCO definitions 
(especially those established after 
1958) will eventually need to be 
reexamined, and some ingredients 
may be removed if safe use cannot be 
resubstantiated.

FDA intends to post GRAS notifica-
tions and its responses on its website. It 
is hoped AAFCO will include in its Offi-
cial Publication a list of those substances 
to which FDA had no questions. This 
listing of GRAS notifications would 
be of great service to state feed control 
officials, the industry, consumers and 
others who may use this resource to 
determine the acceptability of petfood 
ingredients. ■
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Subscribe to Empyreal® 75 Update today. The one pet food industry e-newsletter 

that qualifi es as a must-read. Stay current with insights, key information and original 

perspectives on pet well-being and business success strategies. All brought to you 

four times a year by the makers of Empyreal 75, the naturally pure source of protein.

OFFICIAL STORY.
WELL, THAT’S THE

ONE PET FOOD 
NEWSLETTER CAN’T
DO EVERYTHING.

Empyreal is a registered trademark of Cargill Corn Milling. ©2010 Cargill, Incorporated. All Rights Reserved.

B A I L E Y  L A U E R M A N
Cargill Corn Milling  Newsletter Ad
Cargill100731
Pub: Pet Food Industry  Color: 4-color  Size: 7.375" x 4.625"

Cargill100731 NewsletterAd.indd   1 5/7/10   8:14:22 AM

Subscribe today to Empyreal® 75 Update. Go to http://eforms.kmpsgroup.com/jointforms/Forms/
Subscription.aspx?pubcode=empu&step=form
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RYE IS A fairly common ingredient in 
human foods and beverages. The most 
prevalent occurrence is in crackers and 
breads, be it a light American rye, a 
dark German rye, heavy whole-grain 
pumpernickel rye or a slightly bitter rye 
with caraway. It is also the trademark 
ingredient in Canadian rye whiskey.

However, a quick survey of petfood 
labels turned up only a few instances in 
which rye was listed as a conspicuous 
ingredient. In these few cases, it was 
a part of several ultra-premium or 
very high-end boutique dog products. 
Surprisingly, no examples of its use in 
cat foods or in canned foods were found.

In the home-prepared arena, there 
are some petfood and treat recipes 
that encourage the use of rye, but 
other than these rare cases it is a blank 
slate. So, why isn’t rye found in more 
petfoods?

The easy answer might be cost, but rye is no 
more expensive than other grains. It could be 
limited availability, a technical factor, some health 
issue associated with rye in petfoods or just lack of 
recognition.

WHILE NOT AS prevalent as wheat or rice, rye is 
generally available in the raw ingredient market; 
global production of rye (Secale cereale L.) ranks 
eighth among cereal grains. It is a winter hardy 
crop that grows well on marginal soils, and its 
growth cycle matches well with cooler climates 
and the availability of seasonal moisture.

Because of this, rye is more commonly avail-
able in the northern temperate climates of North 
America, Europe and Asia. Poland, Germany, 
Russia, Belarus and Ukraine produce nearly three 
quarters of the world’s crop. In these production 
areas rye is considered a key crop for agricultural 

sustainability, and it fits well with various crop 
rotation schemes.

About the only impediment to its produc-
tion and effective utilization is an ergot fungus 
(Claviceps purpurea) that produces a mildly toxic 
alkaloid. However, this fungus only thrives under 
unique growing conditions, and screening fungal 
affected seeds is an effective control measure.

BEYOND SIMILARITIES IN agronomic prac-
tices, rye is comparable in many ways to wheat. 
For example, rye and wheat are the only grains 
that produce leavened bread. While rye does not 

possess the same type of sticky-stretchy gluten 
proteins as wheat, it does contain its own func-
tional protein—secalin—which has similar, albeit 
less cohesive, properties.

Because of this, yeast breads made with rye do 
not rise as well or have as soft a texture as wheat 
breads. But, the overall nutritional composition of 
rye, down to the micro-nutrients, is comparable to 
wheat: 10 to 12% protein, 2 to 3% crude fiber, 1.5 to 
2.25% ash, 1 to 2% crude fat and around 60% starch.

Nutritionally, where rye deviates from wheat is 
in the content of pentosans (arabinoxylans; 9% vs. 
6%, respectively) and beta-glucans (2.5% vs. 1%, 
respectively). These are non-starch polysaccharides 
that evade digestion in the stomach and small 
intestine but are fermentable in the colon.
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Why is rye rarely 
used in petfood?

There are no 

substantial 

technical, nutritional 

or performance 

issues associated 

with rye that would 

limit its use for pets.

Dr. Greg Aldrich is president of Pet Food & Ingredient Technology Inc.

Ingredient Issues
Greg Aldrich, PhD

Learn more 
Read more columns 

by Dr. Aldrich at 
www.petfoodindustry.com/

ingredientissues.aspx.
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The overall nutritional 
composition of 
rye, down to the 
micro-nutrients, is 
comparable to wheat.
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CentreFocus, LLC is a leading advisory organization  
with expertise in the pet food industry.

Pet Food

•	 Label	Registration	

•	 Marketing

•	 Branding

•	 Nutrition

•	 Logistics

•	 Market	Intelligence

•	 Qualitative	Auditing

•	 Value	Message	Creation

•	 Leverage	of	Product		
Features		and	Benefits

Tel. +1.815.966.5580  •  Fax. +1.815.966.6416  •  www.CentreFocusLLC.com 
303 North Main Street, Suite 500 •  Rockford, Illinois 61101-1018  USA

The	main	challenge	of	any	organization	is	the	clarity	of	their	mission	—	Where	
are	we	going?	What	is	our	role?	Why	are	we	doing	this?	—	These	are	all	ques-
tions	that	CentreFocus,	LLC	can	assist	in	answering.

We	work	with	top	management	to	assess	their	current	requirements	and	make	
recommendations	that	will	generate	a	substantial	and	lasting	financial	impact.	

The	pet	 food	 industry	 has	 had	many	new	 requirements	 pushed	upon	 it	with	
more	to	come.		The	recent	recall	has	brought	great	attention	to	this	sector	and	the	
regulations	continue	to	tighten.		Plus,	with	the	idea	of	a	pet	as	part	of	the	family	
becoming	more	prevalent,	the	pet	food	industry	is	set	for	an	exciting	future	with	
many	new	ideas	coming	to	market.	

If	your	needs	are	with	production,	marketing,	logistics,	nutrition,	labeling	or	any	
other	segment,	our	team	of	experts	will	use	their	unique	comprehensive	back-
ground	to	provide	direction	with	great	transparency	throughout	the	process.

If	you	are	dissatisfied	with	any	portion	of	your	current	business	model,	contact 
CentreFocus, LLC today so	that	we	may	assist	in	getting	you	back	on	track	
towards	success.
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On the negative side, if a large 
quantity of rye pentosans is included in 
the diet they can increase the viscosity 
of the stomach contents to such a point 
that digestive enzymes are unable to 
completely penetrate the meal, thus 
resulting in lower nutrient utiliza-
tion. This is why livestock producers 

discount the value of feeding rye over 
other grains. On the positive side, 
when fed in moderation the beta-
glucans and pentosans are fermented 
by colonic bacteria, which subse-
quently produce short-chain fatty acids 
and promote gastrointestinal health.

RYE, LIKE OTHER plants, produces 
some of its own natural chemical 
defenses to ward off insect and 
herbivore predation. Rye seeds 
contain such compounds as measur-
able levels of trypsin inhibitors that 
diminish protein digestion, phytate 
that obstructs mineral utilization and 

an alkyl resorcinol. This latter poly-
phenolic compound is unique to rye 
and at high levels can irritate intestinal 
and mucous membranes and retard 
growth. However, each of these plant 
defense mechanisms can be controlled.

The trypsin inhibitor in rye is 

substantially lower than that found 
in raw soybeans, and it is effectively 
destroyed by thermal (e.g., cooking, 
extrusion) processing. Phytates are no 
higher in rye than in other cereals. The 
alkyl resorcinol is concentrated in the 
bran fraction and is diluted by other 
constituents in plump, well-formed 
(not stunted) seeds and insignificant in 
flour once the bran has been removed.

Milling rye into flour is comparable 
to wheat with a good yield and flour 
consistency. Rye flour handles much 
like wheat flour in standard convey-
ance, weighing and mixing equip-
ment. Likewise, in extruded foods rye 
behaves much like wheat where it can 
be an effective ingredient to aid in 
expansion of the kibble.

As a bonus, extrusion effec-
tively eliminates the anti-nutrient 
compounds such as the trypsin inhibi-
tors and converts some of the non-
starch polysaccharides into digestible 
sugars. So, common petfood processes 

Common petfood processes like 
extrusion actually improve the 
prospects for rye use.

The Results Are In…Petfood Industry’s
Second Annual Virtual Petfood Forum was a huge success!

FORUM SPONSORS

Over 700 attendees from more than 60 countries signed up to attend 5 LIVE educational  
presentations, visited top supplier booths and networked with petfood manufacturing  
professionals from around the globe.

MISSED THE LIVE EVENT? 
There is still plenty of time to register and log on to view the five on-demand presentations  
from the live event and download valuable educational information. Visit www.WATTevents.com 
to register today and gain complimentary access to the presentations until 21 January 2011.
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like extrusion actually improve the 
prospects for rye use.

SURPRISINGLY, THERE IS no readily 
available research that has evaluated 
the nutrition or functionality of rye in 
petfoods. So, one has to extrapolate 
from feeding experiences with other 
animals. For stockmen, rye has been 
a staple early cover crop that works 
better than wheat in some applications, 
and whether forage or grain it has 
been a constant part of cattle, pig and 
poultry diets for centuries.

However, most livestock diets are 
not thermally processed, so rye is 
commonly limited to no more than 
30% to dilute the impact of the trypsin 
inhibitors and pentosans on digestion. 
Since most petfoods are processed 
sufficiently, this should not be an 
issue. Yet given the large quantity of 
pentosans and beta-glucans that could 
potentially reach the colon, the value 
we place on consistent stools and our 
intolerance of flatulence in pets, it is 
probably prudent to limit rye in pet 
diets to less than 30% until we can 
substantiate more is well tolerated.  

For those petfoods in which wheat 
is verboten, rye is probably not a wise 
inclusion, either. While rye does not 
technically contain gluten, animals 

with gluten sensitivities, celiac disease 
and other such reactions may cross-
react. So, the limited popularity of 
rye in petfoods may stem from this 
perception of wheatlike gluten aller-
gies, it could be due to the limited 
knowledge people have regarding rye 
or it could possibly be from mispercep-
tions about the taste of rye bread.

Yet rye is well accepted by dogs 
and cats in palatability testing and, 
when incorporated into the diet at 
moderate levels, results in satisfac-
tory stool consistency. Thus, percep-
tions aside, there are no substantial 
technical, nutritional or performance 
issues with rye that would limit its use 
in petfoods.  ■

We know where to fi nd

the “A” players! 
Successful in • Recruiting 
and Placing most all major 
Disciplines 

Fast and Th orough • 
Ability to Recruit Internationally• 
Petfood Industry • Partner

15 Years Recruiting in Pet Food — 20 Years Recruiting in Food Processing 
(one feeds the other)

3244 NE Glisan Street, Portland, Oregon  97232   
Phone: (503) 460-9181 • Fax: (503) 235-6016 • chuck@smithlaue.com
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THE FIRST-QUARTER 2010 installment of this 
column stated that, true to its recession-resistant 
claim to fame, the US pet industry added US$2.5 
billion in the midst of the biggest economic crisis 
since the Great Depression, rising 4.8% in 2009 to 
reach a total of US$53 billion.

But it also noted that economy-wise, 2010 
would not be a cake-walk, as the word 
“restraint” continued to characterize 
how Americans shop and what they 
buy, making petfood appeals based on 
health, safety, convenience, comfort, 
practicality and professionalism more 
important than ever.

As of December 2010, these words 
are ringing true with reverberations 
certain to carry over into 2011 and 
perhaps 2012. In Packaged Facts’ 
February 2010 poll of pet owners, only 
29% of respondents agreed that they 
anticipated spending less on petfood/

supplies in the next 12 months; this figure was up 
to one-third (34%) in Packaged Facts’ May/June 
2010 pet owner survey.

Moreover, there are strong signs that this 

belt-tightening cohort includes its fair share of 
premium product consumers, since purchasers of 
natural dog or cat food were more likely than dog 
or cat owners overall to report that they’ve been 
cutting back.

More sobering news: According to Experian 
Simmons consumer survey data for winter 2010, 
the percentage of pet owners who expect to be 
economically better off in 12 months is not rising. 
In fact, the percentage was slightly lower in that 
survey than in one Experian Simmons conducted 
in fall 2008 (Figure 1). 

ZEROING IN ON petfood, the overall news isn’t 
better. During the 52 weeks ending Oct. 3, 2010, 
sales of dog food rose 2.3%, while cat food sales 
were up 0.6% and “other” petfood sales (for 
species other than dogs and cats) were down 10%, 
according to SymphonyIRI data for US supermar-
kets, drugstores and mass merchandisers other 
than Walmart. This marks a significant slow-
down from full-year 2009, when the comparative 
rates were 8.1%, 4.8% and -1.0%, respectively.

However, considering the various petfood 
types, there are some bright spots. During the 
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Petfood prices 

will continue to 

be a factor as pet 

owners adjust to the 

“new normal” of 

these still tough 

economic times.

Market Report Find more
For more Market Report 

columns, go to 
www.petfoodindustry.com/

marketreport.aspx.

Pet owners carry 
economic restraint into 2011
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Figure 1. Economic outlook of US pet owners, 
current vs. 12 months out
Experian Simmons regularly asks US pet owners if they expect  to be economically better off in 12 months. The responses 
have remained consistent since fall 2008 through earlier this year.

Classifi cation
Fall 

2008
Winter 

2009
Spring 
2009

Summer 
2009

Fall 
2009

Winter 
2010

Signifi cantly worse off 6% 7% 7% 7% 7% 6%

Somewhat worse off 16 18 19 17 16 14

About the same 36 35 34 38 40 40

Somewhat better off 25 25 24 24 24 24

Signifi cantly better off 6 6 6 6 5 6
Source:  Pet Insurance in North America, 4th Edition (November 2010).  Compiled by Packaged Facts based on data from Experian Simmons National Consumer Study, Fall 2008 through Winter 2010.
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same 52-week period, US sales 
of dog biscuits/treats rose 6.9% 
and sales of cat treats rose 10%. 
In addition, frozen/refrigerated 
dog food remained a highlight, 
up 13% to US$39 million, with 
the fledgling frozen/refrig-
erated cat food segment up 
almost 3,000% to US$800,000 
(Figure 2).

LOOKING AHEAD, THE news 
isn’t all bad. Although 34% of 
US pet owners admit to reduced 
pet product spending, the exact 
same percentage said they were 
planning to ramp up in the 
coming year, according to Pack-
aged Facts’ May/June survey 
(Figure 3). And chances are 
higher-income consumers will 
rebound the fastest.

But whereas the petfood 
market has been driven to a 
large degree by the high level 
of receptiveness of consumers 
to premium products, 2011 will 
likely see continued strong 
demand for value-priced 
products.

In other words, while the 
human/animal bond, pet 
health and convenience will 
continue to intersect as factors 
determining where pet owners 
shop and what they buy, the 
additional factor of price will at 
least as often continue to have 
the last word as pet owners 
struggle to adjust to the “new 
normal” of these still tough 
economic times. ■

Information provided by Packaged 
Facts (www.packagedfacts.com) 
based on reports including Pet Food 
in the U.S., 9th Edition (due out 
February 2011).
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Figure 2. US petfood sales, 
October 2009-October 2010
According to SymphonyIRI data for supermarkets, 
drugstores and mass merchandisers other than Walmart, 
US sales of petfood for the 52 weeks ending October 3, 
2010, have been mixed depending on category.

Category/segment 
Sales in 

US$

% year-
over-year 

change 

Dog food $3,731.5 2.3%

Dry dog food $2,123.8 0.6 

Dog biscuits/treats/
beverages $828.7 6.9 

Wet dog food $694.7 2.0 

Semi-moist dog food $45.5 -3.9 

Frozen/refrigerated 
dog food $38.8 13.2 

Cat food $2,416.4 0.6 

Dry cat food $1,152.0 -1.5 

Wet cat food $1,067.6 1.2 

Cat treats $195.5 10.0 

Frozen/refrigerated
cat food $0.8 2,853.8 

Semi-moist cat food $0.5 11.0 

Other petfood $239.7 -10.0 
Source:  U.S. Pet Market Outlook 2011-2012 (upcoming in early 2011);
SymphonyIRI; compiled by Packaged Facts 

An on-going tradition of packaging excellence.

www.polycello.com
petfood@polycello.com 

1-800-565-5480

Watch pet owners reach for 
your premium packaging 

first with PolyCello’s 10 colour  
process and high quality  

175 line screen print.

With our responsive customer 
service and sustainable  

packaging, we may just be 
your new best friend.

Strongly
agree
9%

No opinion/
Not applicable

25%

Somewhat disagree
25%

Stongly disagree
29%

Somewhat agree
13%

Source:  Natural, Organic and Eco-Friendly Pet Products in the U.S., 3rd Edition (July 2010). 
Figures are based on ownership of dogs, cats and other types of pets.  Packaged Facts 
national online survey executed in May/June 2010.

Figure 3. What will pet owners 
do in 2011?
A May/June 2010 survey by Packaged Facts asked US 
pet owners their level of agreement with this statement: 
“I anticipate spending more on pet products over the next 
12 months.”
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Body weight and GI
transit times in dogs

This study assessed the relationship between 
body weight (BW) and gastrointes-
tinal (GI) transit times in healthy 
dogs, measured by a wireless motility 
capsule (WMC) system. After not 
eating overnight, 31 healthy dogs each 
received an orally administered WMC, 
then a test meal.

Gastric emptying time (GET) 
ranged from 405 to 897 minutes, small 
bowel transit time (SBTT) from 96 to 
224 minutes, large bowel transit time 
(LBTT) from 427 to 2,573 minutes and 
total transit time (TTT) from 1,294 to 
3,443 minutes. There was no positive 
relationship between BW and transit 
times. A nonlinear inverse relationship 
between BW and GET and between 
BW and SBTT best fit the data.

Dogs with the lowest BW appeared 
to have longer GET and SBTT than did 
large- and giant-breed dogs.
Source: C.S. Boillat et al., 2010. Assessment 
of the relationship between body weight and 

gastrointestinal transit times measured by use of a wire-
less motility capsule system in dogs. AJVR 71: 898-902. 
doi: 10.2460/ajvr.71.8.898

Dietary fat, protein and 
growth in rabbits

Isoenergetic substitution of dietary corn oil for 
carbohydrates enhances growth in rabbits. It was 
hypothesized identical amounts of metabolizable 
energy in the form of corn oil are more effective 
than those of carbohydrates in reducing protein 
catabolism, thus sparing it for growth, implying 
the fat effect is greater on a marginal protein diet.

Young growing rabbits were fed diets either 
relatively high (21.6 energy % protein) or low in 
casein (13.0 energy % protein) to which extra 
corn oil (21.1 instead of 5.3 energy %) was added 
at the expense of an isoenergetic amount of corn 
starch and dextrose. The addition of corn oil to 
the diet with 21.6 energy % protein increased 
weight gain, but the addition to the diet with 13.0 
energy % protein left weight gain unchanged.

These results refute our hypothesis, because 
the low-protein intake did not limit growth. The 
enrichment of the high-protein diet with extra 
corn oil did not affect nitrogen retention, while 
urinary nitrogen excretion increased. These 
observations contradict the idea that additional 
fat would spare nitrogen for growth.
Source: A. Alhaidary et al., 2010. Inter-related effects of 
dietary fat and protein level on growth performance in 
rabbits. JAPAN online August 2010. doi: 10.1111/j.1439-
0396.2010.01044.x
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Key concepts
Body weight and 
GI transit times in dogs
(AJVR 71: 898-902. 
doi: 10.2460/ajvr.71.8.898) 
Dogs with the lowest body 
weight appeared to have 
longer gastric and small 
intestinal transit times than did 
large- and giant-breed dogs.
Dietary fat, protein and  
growth in rabbits
(JAPAN online August 
2010. doi: 10.1111/j.1439-
0396.2010.01044.x) Low-protein 
intake did not limit growth. The 
observations contradict the idea 
that additional fat would spare 
nitrogen for growth.
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Read more
Find more abstracts online at 
www.petfoodindustry.com/

researchnotes.aspx.

TITAN FLEX-PACK®
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eLearning
Powered by Petfood Industry

Introducing

WATT eLearning is…
FLEXIBLE—learn at your own pace

CONVENIENT—access sessions 24 hours a day from 
   any internet-based computer or smart phone

USER-FRIENDLY—log on, choose a session and  
   start learning

AFFORDABLE—learn from the best in the industry 
   without the added cost of travel

The online educational portal 
for industry professionals.

Petfood Industry now brings you unprecedented access to the industry’s top thought leaders… 
       from the comfort of your home or office. 

View on-demand sessions from Petfood Forum events on your computer or smart phone,  
       featuring speakers recognized as key experts in their industry.

Log on to www.wattelearning.com to start browsing the current catalog of Petfood Forum sessions now.  
        Check back often for newly added sessions and updated offerings.

Coming Soon: Participate in live online courses 
taught by industry experts and academia 

Powered by: PETFOOD INDUSTRY IN  PRINT ■  ONLINE  ■  EVENTS
Petfood Industry, Petfood Forum, PetfoodIndustry.com, Petfood Industry eNews, Petfood Nutrition eNews, 

e-Marketing, Petfood Industry TV, Podcasts, Webinars, Research, Database Management
IndustryPetfood
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Ingredients

Enzymes for 
Flavors
Enzymes for 

Processing
Enzymes for 

Nutrition
Enzyme Development Corp

360 W 31st, Ste 1102
New York, NY 10001

www.EnzymeDevelopment.com
info@EnzymeDevelopment.com

Jedwards International, Inc.
Leading supplier of Omega-3 Oils

Supplier of Bulk Specialty Oils 
to the Food, Dietary Supplement

and Cosmetic Industries
tel: 617-472-9300
fax: 617-472-9359

www.bulknaturaloils.com

FIBER SOLUTIONS
Apple

Blueberry
Cranberry

VEGETABLE 
BLEND

Unique blend of carrots, celery, beets, 
parsley, lettuce, watercress and spinach

LaBudde Group Inc
800-776-3610
262-375-9111

www.labudde.com
labudde@labudde.com

Product solutions from concept to completion

“Your partner for 
ingredient sourcing, 

processing and supply”

WHITE POTATO
SWEET POTATO

www.lansingtradegroup.com

Isaac Matthews 
imatthews@lansingtradegroup.com

419-897-3186
www.lansingtradegroup.com

BARLEY PRODUCTS
OAT PRODUCTS
RICE PRODUCTS
DRIED BREWERS YEAST
DRIED WHEY • BEET PULP

Spray Dried PORK LIVER

Spray Dried POULTRY LIVER
(Chicken and/or turkey)

DRIED EGG PRODUCT

EGG/LIVER BLENDS

Manufactured and sold by:

VAN ELDEREN, INC.
Martin, MI

Tel:  (269) 672-5123
Fax: (269) 672-9000

SPECIALIZING IN:
• EU LAMB MEATS, MEALS &
  ORGANS
• IMPORTED/DOMESTIC MARINE
  PROTEIN MEALS
• VENISON, BEEF & POULTRY
  PRODUCTS 
• POTATO AND PEA PRODUCTS
• FISH AND VEGETABLE OILS
• TOMATO POMACE & ORGANICS
• JUST-IN-TIME DELIVERIES FROM
  INTERNATIONAL MARKETS

 CONTACT US:
• 1 613 649-2031 (PH)
• DAFELSKI@WILBURELLIS.COM
• WWW.WILBUR-ELLIS.COM

Product 
of USA

Iden� ty 
Preserved

Cer� fi ed
Organic

Non-GMO
Project
Verifi ed

Gluten-free | Omega-3's | Whole Grains | Trans-fat free

Let us be your Best Value - 
Quality, Service, Price - supplier for:

Quality IngredientsPremium

4666 Amber Valley Parkway • Fargo, ND  58104 USA 
skfood@skfood.com • 701.356.4106 TEL • 701.356.4102 FAX

Visit www.skfood.com for our complete product listing!

• Soybeans
• Grains
• Seeds
• Dry Edible Beans
• Flours/Meals
• Rice Products

• Vegetable Oils
• Vinegars
• Brans/Germs/Fibers
• Instant Powders/Flakes
• Split/Dehulled Soybeans
• Sweeteners

Including Brown & Golden Flaxseed & Flaxseed Meal

Brown Rice Organic Rice
Brewers Rice Bran
Rice Hulls Rice Protein

John Welisch
www.nationalrice.com
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Call Us Today 800-874-2376

LaBudde Group
262-375-9111

TOMATO 
POMACE

High Quality

Portage la Prairie, MB. Canada
Specializing in sales of

milled and whole fl axseed to the 
Petfood Industry

Contact Richard at
1 866 283 3331

Or Email:
rzacharias@prairiefl ax.com

RICE PROTEIN, RICE
SWEETENERS & RICE MEAL
Product from facility in Pakistan — 

Non GM Conventional and / or
Certifi ed Organic

Tel: (314) 919-5045
Email: FAYYAZSAJ@aol.com

Wild Alaskan Salmon Oil
Bulk & Private Label 
Life Line Pet Nutrition

1-253-905-0951
email: sales@lifelinepet.com

Organic ingredients/blends
Dehydrated Potato/ 

Potato blends
Oatmeal Pellets
For Details Please Contact:

Martin Brown — 612-486-3853
mbrown@agmotion.com

Mary Jo Langenecker — 262-623-2654 
mlangenecker@uscommodities-ag.com

Paul Boisclair — 559-355-1680 
pboisclair@agmotion.com

Your Pet Food 

IngredIent
SOURCE

1-612-486-3853
An AgMotion Company

Your Pet Food Your Pet Food Your Pet Food Your Pet Food Your Pet Food 
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Ingredients

INGREDIENTS
Natural bulk ingredients for 

your formulation needs.
Experts in botanical, fruit and vegetable 

powders for the petfood industry. 
Products in stock for immediate shipment.

Styka Botanics, 1-800-9-STRYKA, 
info@stryka.com www.stryka.com

Job board website specializing
in the Pet Food sector.

email: ClientCare@AnimalJobHunter.com

Employment

37178 N. 103rd Street
Scottsdale, AZ 85262

Or
P.O. Box 2465

Carefree, AZ 85377
PH: 480/664-7553 • FAX: 480/664-9633

E-mail: hg@badgeringredients.com
Web Site: Badgeringredients.com

BADGER INGREDIENTS INC.

BADGER
INGREDIENTS INC.

LACROSSE MILLING COMPANY

Conventional and 
Organic Whole Grains

OAT FLAKES

OAT FLOUR

OAT BRAN

OAT FIBER

ORGANIC OATS

BARLEY

WHEAT

105 Hwy. 35 • Cochrane, WI 54622
1-800-441-5411 • www.lacrossemilling.com

105 Hwy. 35 • Cochrane, WI 54622
1-800-441-5411 • www.lacrossemilling.com
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weidenmiller.com

Testing

Quality affordable testing for palatability
and nutritional adequacy since 1982.

KENNELWOOD INC.

217 356-3539
email: dowatts@aol.com

Blue Ridge Kennel
USDA registered research

facility performing petfood
testing since 1975.

Traditional and in-home
panels available.

Contact: Paul Plessner
telephone: 334/567-8195

FOR SALE — LIKE NEW!
• Belt-O-Matic Dryer — 6’ x 40’

Model #320B2X with 30 HP fan, SS Belt 
with cyclone,

Also 2 - 30 HP fans on cyclone
  Contact:

gary@continentalagra.com

Used Equipment

Manufacture Quality Product
with the

 Best Altima Hammermill
Proven, Trouble Free Performance

In diffi cult grind applications.

Mill Technology Company, Inc.
763-553-7416
888-799-5988

gary@mill-technology.com

Leading manufacturer of cooking, forming, 
extruding, cutting, cooling equipment for 
over 50 years.  Let us bring our experience 
to your operation.

4445 Malone Road   •   P.O. Box 18844
Memphis, Tennessee 38118

Tel:  901-531-6100   •   Fax:  901-531-6105
e-mail: Contact@hosokawa-cb.com

Equipment

Romer Labs, Inc. offers:
• Mycotoxin, Melamine and GMO Test Kits —
 offered in Qualitative and Quantitative Formats
• Analytical Services using HPLC and LC-MS/MS
 Technology
• Consulting and Ingredient Audits
• Total Quality Assurance, Ingredient and
 Mycotoxin Risk Management Programs

Romer Labs, Inc.
1301 Stylemaster Drive
Union, MO 63084
636-583-8600
www.romerlabs.com
e-mail: offi ce@romerlabs.com

To order: Ginny Stadel
Tel: +1.815-966-5591 Fax: +1.815-968-0941

gstadel@wattnet.net

MARKETPLACE 
ads are also placed on 

www.PetfoodIndustry.com 
for maximum exposure!

For additional information, please contact Foster Printing Service, the official reprint provider for Petfood Industry.

Call 866.879.9144 or sales@fosterprinting.com

REPRINTS ARE IDEAL FOR:
■ Conferences & Speaking Engagements ■ Recruitment & Training Packages
■ Customer & Prospect Communications/Presentations ■ Direct Mail Enclosures
■ New Product Announcements ■ Sales Aid For Your Field Force  
■ Trade Shows/Promotional Events ■ PR Materials & Media Kits

Industry
.com

IndustryPetfoodPetfood
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Ad IndexAd Index

3D Corporate Solutions LLC ......................................8-9
www.3dcorpsol.com

Acadian AgriTech ...................................................... 34
www.acadianagritech.com

ADF-Amer Dehydrated Foods ...................................... 3
www.adf.com

AFB International ................................................30-31
www.afbinternational.com

American Feed Industry Assn .................................... 39 
www.afia.org

Arista Industries Inc. ................................................ 28
www.aristaindustries.com

ASI Industrial ........................................................... 44
www.agrisystems.com

Bemis Flex Pkg-Milprint Div ..................................... C3
www.bemis.com

Beneo Animal Nutrition ............................................. 60 
www.beneo-an.com

Bill Barr & Co ........................................................... 37
www.billbarr.com

Buhler Inc ................................................................ C2
www.buhlergroup.com

Cady Bag Company .................................................. 54
www.cadybag.com

C A Picard Inc........................................................... 20 
www.capicard.com

CentreFocus llc ......................................................... 49
www.CentreFocusLLC.com

Dinnissen BV ........................................................... 34
www.dinnissen.nl

DSM Nutritional Prods Ltd .................................. 12, 17
www.dsm.com

Empyreal 75 ........................................................ 7, 47
www.empyreal75.com

Ever Extruder Company ............................................ 51
www.everextruder.com

Extru-Tech Inc .................................................... 18, 44
www.extru-techinc.com

Kemin Nutrisurance Inc ........................................14-15
www.kemin.com

Lonza Inc ................................................................. 45
www.lonza.com

MAC Equipment ........................................................29
www.macequipment.com

Marshall Indust Dried Goods .....................................33
www.marshallingredients.com

Martek Biosciences ................................................... 38
www.martek.com

Novus Nutrition Brands LLC ...................................... 11
www.novusint.com

Omega Protein Inc .................................................... 23
www.omegaproteininc.com

Peel Plastic Products Ltd. .......................................... 13
www.peelplastics.com

Polycello .................................................................. 53
www.polycello.com

Purebred Company Inc .............................................. 19
www.purebredcompany.com

SafTest, A Division of MP Biomedicals ....................... 43 
www.mpbio.com/saftest

Smith & Laue Search ................................................. 51
www.linkedin.com/in/charlesdsmith

SPF Diana .................................................................. 5
www.spf-diana.com

Summit Ridge Farms ................................................. 16 
www.srfarms.com

The Peterson Co ....................................................... 35
www.thepetersoncompany.com 

The Scoular Company ................................................ 25
www.industrialfoodingredients.com

Trouw Nutrition USA LLC ............................................ 1
www.trouwnutrition.com

Wenger Manufacturing Co......................................... C4
www.wenger.com
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AAFCO Pet Food Labeling  
Workshop, January 17, 2011. 
Tradewinds Island Grand, St. 
Pete Beach, 
Florida, USA. 
To register, visit 
www.aafco.
org or email sharon@aafoco.org.

AAFCO Mid-Year Meeting, January  
17-20, 2011. Tradewinds Island 
Grand, St. Pete Beach, Florida, 
USA. To register, visit www.aafco.
org or call +1.800.808.9833.

International Feed & Poultry  
Expo and Pet Food Conference, 
January 24-26, 2011. Georgia 
World Congress Center, Atlanta, 
Georgia, USA. For more details, 
visit www.petfoodconference.com.

21st Annual Practical Short  
Course on Feeds & Pet Food 
Extrusion, January 30-February 
4, 2011. Texas A&M University, 
College Station, Texas, USA. For 
more information, please email 
mnriaz@tamu.edu or check out 
www.tamu.edu/extrusion.

Industry Calendar

Packaging Conference 2011,  
February 7-9, 2011. ARIA Resort, 
Las Vegas, Nevada, USA. To 
register, visit www.thepackaging-
conference.com or email info@
plastictechnologies.com.

Zoo Russia Professional Exhibition,  
February 18-20, 2011. Crocus 
Expo International Exhibition 
Centre, Moscow, Russia. For 
more information, go to www.
zoorussia.ru/zoo/en or email 
info@zoorussia.ru.

AFIA Spring Forum/Purchasing &  
Ingredient Suppliers Conference, 
February 28-March 4, 2011. Las 
Vegas, Nevada, USA. For more 
information, go to www.afi a.org 
or email afi a@afi a.org.

Ja
n
u
a
r
y

S M T W T F S

1

2 3 4 5 6 7 8

9 10 11 12 13 14 15

16 17 18 19 20 21 22

23/30
24/31 25 26 27 28 29

Fe
b
ru

a
r
y

S M T W T F S

1 2 3 4 5

6 7 8 9 10 11 12

13 14 15 15 16 17 18

19 20 21 22 23 24 25

26 27 28

See more
Find out what industry events 

are approaching. Go to 
PetfoodIndustry.com.

PETFOOD INDUSTRY (ISSN 0031-6245) is published 
monthly by Watt Publishing Co., 303 N. Main St., Suite 
500, Rockford, Illinois 61101-1018 USA. All rights 
reserved. Reproduction in whole or part without written 
permission is strictly prohibited. PETFOOD INDUSTRY and 
its logos are registered trademarks of Watt Publishing 
Co. POSTMASTER: Send address changes to: PETFOOD 
INDUSTRY, 303 N. Main St., Suite 500, Rockford, Illinois 
61101-1018 USA. Periodical postage paid at Rockford, 
IL and additional mailing offi ces.  Canada: Canada Post 
International Publication Product Mail Code 1686232.

Producers of petfood now can benefit from BENEO‘s unique expertise in the food world. BENEO-Animal Nutrition offers a broad 
range of nature based ingredients that improve nutritional value. It covers speciality ingredients such as vegetable proteins, 
functional fibres & carbohydrates and prebiotics from chicory. www.beneo-an.com Connecting nutrition and health         

Active ingredients 
for healthy animals

Online Events
Global Macroeconomic Outlook  
Online Seminar, December 9, 2010. 
Presented by Informa Economics 
CEO Dr. Bruce A. Scherr. Register 
for this 60-minute presentation at 

www.centrefocusllc.com/online_
services/global_economic_outlook.

AFIA Webcasts: Controlling   Salmo-
nella in Your Facility and Manage-
ment Considerations for Salmonella/
Microbial Control are available for 
download at www.afi a.org.
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The Private Showcase That Brings New Packaging  
Strategies to Your Doorstep
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©2010 Bemis

BOOK YOUR ON-SITE 
BRIEFING TODAY. 
This event is at NO COST to you, but availability 
is limited. Please call Bruce McKay—Leader,  
Pet Innovation Briefings—at 314-306-5591  
now to reserve your date.

It’s free. It’s powerful. And it’s held exclusively for 
your company’s managers. Led by Bemis’s top pet  
food packaging experts, the Bemis Innovation 
Briefing delivers cutting-edge packaging ideas  
and information to make your next package more 
successful, whether you’re in brand marketing,  
purchasing, packaging or operations.

LEARN:

Run with the Leader! Sign up now for the most critical 2 hours in pet packaging.  
Contact Bruce McKay at 314-306-5591 or Bruce.McKay@Bemis.com.

The Bemis  
Pet Packaging  
Innovation Briefing…

Take Your Brand Farther, Faster with 

Shelf-Stable  
Formats

Next-Gen  
Materials

Brand-Building 
Pouches

Cart-Stopping 
Graphics
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Since 1935, we've been helping customers solve problems
and capitalize on opportunities faced by their businesses.

Seventy-five years ago, a key answer was a molasses mixer.
Today, the solutions tend to be more technologically 

complex – but our founding pledge remains unchanged.

At Wenger, we innovate to solve customer challenges. 

And then we do it again.

SABETHA, KANSAS    USA    785-284-2133    INFO@WENGER.COM

USA           BELGIUM           TAIWAN           BRASIL           CHINA           TURKEY

Inventing the new original since 1935.

innovation is our enduring legacy. 
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