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Food Safety = Petfood Safety. The safety and quality of your products is the top
priority; for your customers, for their pets, for your business and for us. Buhler
brings a wealth of knowledge from the human food industry to the petfood indus-
try. With the addition of Aeroglide™ to the Buhler family, we can now offer one
of the most complete lines of process technology available anywhere; from raw
ingredient receiving and extrusion through drying and coating. A full line of
equipment, combined with in-house process engineering and unrivaled after sale
support, equals customized solutions without limits.

Buhler Inc., 13105 12th Ave N., Plymouth, MN 55441, T 763-847-9900
buhler.minneapolis@buhlergroup.com, www.buhlergroup.com/extrusion

The solution behind the solution. @ BUHLER
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Size Does Matter. ..

At Trouw Nutrition we are totally focused on your pets health and
nutritional needs. We are exclusively dedicated to providing premium

petfood premix for all sizes,
b -

OrSmall.

115 Executive Drive, Highland, IL 62249 | 800.365.1357 | www.trouwnutritionusa.com
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18 Nothing but natural

By Jessica Taylor

Aunt Jeni’s Home Made promotes the health and longevity of pets with its natural
and raw lines of products.

24 High involvement

By Jessica Taylor

Commercial petfood makers are creating mixers and diets that require consumers to
get involved with preparation.

28 Following the GRAS path

By Jarrod Kersey
Consider a few key factors before using FDA’s new ingredient recognition procedure.

By Koen Meynen and Jennifer Radosevich, PhD

Safe, nutritious, tasty petfood requires careful handling and processing of raw
meat ingredients.

Q SQmething to Chew On By Debbie Phillips-Donaldson
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Protein ingredients you can
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www.adf.com

They look to their owners with love and trust. And their owners

look to you for healthy ingredients for petfood. Which is why,

for 30 years, ADF has been the most trusted supplier of spray-dried
protein products in the industry, Our focus has always been on
developing and providing ingredients of uncompromising guality
made right here in the USA, and backed by the industry’s finest
customer care team. ADF® brand protein products, Novel ingredients

vour customers will love, supplied by a company you can trust.
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4 . ¥ WPt S . . |
For more information call: 800.456.3447 or visit us al www.adf.com |\-
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Black and White

Nutrition and
Health Solutions

; At Novus, we are bringing 50
A years of scientific knowledge,
V3

experience and
understanding of
animal health
and nutrition to
the petfood
industry.

The Novus suite
T of products is
based on solid
science and a
vast knowledge
- of animal nutrition.
So, for black and white
answers 1o your pets health
and nutrition questions, call
Vanessa Stewart at
1.888.568.0088 or visit
www.novusint.com.

NOVUS PET
NUTRITION

Novus Pet Nutrition k Drive, St. Charles, MO 63304
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Something to Chew On|

comments

BY DEBBIE PHILLIPS-DONALDSON

Riding the commodity
roller coaster

p, down, around. For people
whose job is to track and,
ideally, predict the prices of
commodities that are common
ingredients in petfood, the last year must
have seemed like a roller coaster ride.

In July 2008, the price of a bushel of
corn was US$7.38. By mid-December, it
had fallen to US$3.79. As of this writing,
the price on CNNMoney.com is US$3.36,
down from US$4.63 just a month before.
Anyone trying to follow the trajectory of
crop prices could easily suffer whiplash.

Continuing volatility

Many economic and agricultural
experts predict ongoing crop price vola-
tility as the global economy continues to
roil. “There is potentially a very wide,
US$2/bushel range for corn prices for
December Chicago Board of Trade
Futures, anywhere between US$3.50
and US$5.50,” said University of Illinois
economist Daniel Good in the May/June
issue of Feed Management magazine.

Robert Wisner, an Iowa State Univer-
sity economist, said in early June during
World Pork Expo in Des Moines, lowa,
USA, that he looked for maize prices to
average US$4.25/bushel, but with yield
problems, the price could exceed USS5
(www.feedindustrynetwork.com). Wisner
cited several factors:

E™N

~ Find more online!
: " Read “Coping with crop price

volatility,” Feed Management, May/June
2009, http://www.feedmanagement-
digital.com/feedmanagement/2009050
6/?ul=texterity.

Also, “Where are commodity prices
heading?” at www.petfoodindustry.com/
commodityprices.aspx.
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Anyone trying to
follow the trajectory
of crop prices could
suffer whiplash.

— Debbie Phillips-Donaldson

» Delayed planting of corn in the US
Midwest;

» A drop of as much as 675 million
bushels from 2008 in South American
crops, according to a May 12 report
from the US Department of Agricul-
ture (USDA);

» A decrease in wheat supplies, histori-
cally a competitor to corn; and

» A sharp increase in ethanol demand
due to US government mandates.
Wisner made a good case for rising

corn prices—but don’t take that predic-

tion to the bank (or your purchasing
department) yet. USDA’s Acreage Report,
released on June 30, stated: “Corn planted
area for all purposes in 2009 is estimated
at 87 million acres, up 1% from last year

.. This is the second largest planted

acreage since 1946, behind 2007

(See  http:/www.usda.gov/nass/PUBS/

TODAYRPT/acrg0609.txt.) So much for

a shortage in supply from US sources.

Speculators’ role

But Wisner also pointed to a return of
commodity investment funds in futures,
which many feed and grain experts blame
as a key reason for price volatility. Such
funds invested heavily in grains, leading
to a run-up in grain prices, then a huge
crash when the funds liquidated most of
their positions as the recession spread.

The root cause, experts say, is lax

regulation by the US Commodity Futures
Trading Commission (CFTC). Joel
Newman, president/CEO of the Amer-
ican Feed Industry Association, recently
submitted comments to CFTC, saying
index speculators “increased investments
in 25 commodities from US$13 billion
in 2003 to US$260 billion in 2008 and
“stockpiled enough corn futures to fuel
the entire US ethanol industry at full
capacity for a year” (www.afia.org).

Perhaps all the criticism hit its mark:
On July 7, the Wall Street Journal
reported CFTC is considering setting
position limits “in an effort to crack down
on excessive speculation.”

No jumping the ride
Though the possible changes from
CFTC would mainly affect energy
trading, energy prices play a significant
role in petfood. These changes aren’t inev-
itable, however. Plus, governments are
notoriously slow, and their actions often
have unintended effects. Couple that with
continuing economic uncertainty, and we
likely won’t be getting off the commodity
price ride any time soon. o

Phillips-Donaldson is editor-
in-chief of Petfood Industry
magazine. E-mail her at
dphillips@wattnet.net.
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KEMIN PALATANTS PLEASE
EVEN THE TI]UGHEST CRITICS

© Kemin Industries, Inc. and its group of companies 2009 All rights reserved. ® ™ Trademarks of Kemin Industries, Inc., U.S.A.



VISIT KEMIN.COM

Kemin Palasurance™ gives your product
complete palatability assurance.
Even for doggie divas.

She may be a finicky eater, but she’ll love the enticing aroma and fresh
flavor Kemin Palasurance adds to your product every day, at every meal.
Kemin palatants start with only the best raw materials. We use 42 years

of scientific research to provide complete freshness and stability to
protect the quality of your final product. Rest assured, Kemin delivers

the best palatants and stabilization on the market today.

CONTACT A KEMIN PALATABILITY EXPERT TODAY!
North America +1 877 890 1462

Europe +32 14 25 97 80

South America +55 (49) 3312 8650

®
INSPIRED MOLECULAR SDLUTIDN&‘
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Industry News

Quick hits

) 4 Nestlé Purina

Petcare was
licensed by

the 100% Recycled
Paperboard Alli-

ance for using 100%
recycled paperboard

to package its
petfood.

Eurofins Scien-
tific Inc. named
Patricia Wester as
director of food
safety systems and
Michelle Katrinak
as head of audit
services.

JEFO Europe has
entered the French
petfood market

as the distributor
of PROFEED.

PetfoodConnection..n

The professional network for the global petfood industry

Petfood-Connection.com over 325
members and counting

The Internet is quickly becoming the most efficient and easy way to connect with people for
business. Petfood Industry’s social networking site, www.petfood-connection.com, has more
than 325 industry professionals as members, posting pictures, creating profiles, joining dis-
cussions, watching videos and more—the options are endless. Visit us at www.twitter.com/
petfoodindustry and follow along as our editors tweet about the latest, up-to-the-minute news!
Get online and get going!

Still time to submit abstracts for
Petfood Forum Asia

Do you have important information to share on pet nutrition, petfood packaging, marketing
or processing? Do you have speaking experience? There’s still time to submit an abstract to the
call for papers for Petfood Forum Asia 2010,
scheduled for March 3 in Bangkok, Thailand.
The deadline for abstracts has been extended to ASIA=
September 15, 2009. Abstracts can be e-mailed to_dphillips@wattnet.net. For more informa-
tion, visit www.petfoodindustry.com/petfoodforumasia2010abstracts.aspx.

The organizing committee for Petfood Forum 2010, scheduled for April 12-14 near Chi-
cago, Illinois, USA, is also accepting abstracts through September 15, 2009. For more infor-
mation, check out www.petfoodindustry.com/petfoodforum2010abstracts.aspx.

ow where to find

rs!

CCAD. Pla

15 Years'Recruiting in Pet Food — 20 Years Recruiting in Food Processing

o Successful in Recruiting
and Placing most all major
Disciplines

@,
“ ‘ Smith & Laue Search

Consul oy
0’0 o e e Animal Science Industry since 1950 Phone: (503) 460-9181 « Fax: (503) 235-6016 « Toll Free: (866) 460-9181
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(one feeds the other) .

 Fast and Thorough
o Ability to Recruit Internationally
o Petfood Industry Partner

3244 NE Glisan Street, Portland, Oregon 97232
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Registration available for Virtual Petfood Forum

The all-new Virtual Petfood Forum: Target on Nutrition is a live educational event held entirely on the Internet on
October 28. It features the industry’s leading experts presenting information on companion animal nutrition, then par-
ticipating in live question-and-answer sessions with attendees.

Speakers and topics include:
» When more petfood doesn’t equal success—Sean Delaney, DVM, MS, DACVN, %1 FOOO

Natura Pet Products Inc.; :'. Y

» The science behind grain-free and raw diets for cats—Brittany Vester Boler, ~,

PhD, University of Illinois <&

» Exotic ingredients in petfoods—Greg Aldrich, PhD; -

» Communicating with pet owners about petfoods and unconventional diets— Y,
Kathryn E. Michel, DVM, MS, DACVN, University of Pennsylvania School of &
Veterinary Medicine; and /4

» Dietary components in the treatment of canine osteoarthritis—Anton Beynen, P/

PhD, head of R&D for Vobra Special Petfoods in the Netherlands.
Virtual Petfood Forum also allows you to interact live with your industry peers and

with world-class solution providers and suppliers to the global petfood manufacturing industry.

Registration is free; find out more and register at http:/www.wattevents.com.

Correction: In “New weapons against contaminants” in the June issue, we
mistakenly reported that Del Monte Foods uses the Spectrinline Processware
technology developed by Ometric to monitor its petfood manufacturing line for
bacteria and other contaminants. This is incorrect. The Spectrinline Processware
technology primarily monitors moisture. It does not directly monitor bacteria or
contaminants. Petfood Industry regrets the error.

dustry leading AirFlow [I'technology literally smashed dryer
efficiency standards when introduced. This exclusive technology
simply operates at the highest efficiency today. Efficiencies
accomplished through the ability to independently manage air flows

and temperatures within each dryer zone have taken product quality
to levels that benefit customers in every corner of the world.

How we manage energy today will determine the kind of world we
live in tomorrow. What started as pure innovation at Extru-Tech has
grown into dryer/cooler technology that an entire industry now uses to
gauge efficiency. Now that's innovation driven by Extru-Tech.

Corporate Office

P.O. Box 8 ® 100 Airport Road ® Sabetha, KS 66534, USA
Phone: 785-284-2153 e Fax: 785-284-3143
extru-techinc@extru-techinc.com e www.extru-techinc.com
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A complete listing of 2009
events is available at
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Higher delta tocopherol antioxidant
naturally increases product shelf life.
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PetEx 2009, September
6-7, 2009, Shelbourne Hall,
RDS, Dublin, Ireland, Contact:
Pet Expo Limited, Tel:
+00353.1.4951645, marie@
petex.ie, Www.petex.ie.
Woofminster 2009,
September 19, 2009, Scarborough,
Maine, USA, Contact: Planet Dog
Foundation, Kristen@planetdog.
com, www.planetdogfoundation.
org/events.aspx.

Glee Pet Index, September
20-22, 2009, NEC, Birmingham,

UK, glee2009@emap.com,
_www.gleebirmingham.com.
16th Annual Practical
Short Course on
Aquaculture Feed
Extrusion, Nutrition and
Feed Management, September
20-26, 2009, Texas A&M
University, College Station,

Texas, USA, mnriaz@tamu.edu,

www.tamu.edu/extrusion.

SuperZoo West,
September 23-25, 2009, Las
Vegas, Nevada, USA, Contact:
World Wide Pet Industry
Association, info@wwpia.com,
WWW.WWpia.org.

AFIA Regulatory
Training Short Course:
What's What in Feed,
Ingredient & Pet Food
Regulations, September 28-29,
2009, Arlington, Virginia, USA,
akeller@afia.org, www.afia.org.

Certified
WBENG
Women’s Business Enterprise

-

N
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PFI reviews
etfood
egislature

At its annual meeting, the Pet
Food Institute (PFI)
board of directors re-
iterated its legislative
priorities: petfood spe-
cific proposals, includ-
ing taxes on petfood; food safety
legislation; and expansion of the
legal standing of pets.

Below are updates on legisla-
tion the PFI has fought against.

Active

S.B. 250, which reiterates ex-
isting California requirements
that all dogs be licensed and that
the licensing fee for intact dogs be
double the fee for spayed/neutered
dogs, is currently under consider-
ation in the California Assembly.
PFI is arguing for the commercial
exemption that would free petfood
companies operating kennels in
California from the licensing re-
quirement.

Pending/defeated

A proposed 1% sales tax in-
crease in Maine was defeated.
However, the Joint Standing Com-
mittee on Agriculture, Conserva-
tion and Forestry is setting up a
working group that will meet out-
side the legislative session later this
year to explore funding options for
the state’s Animal Welfare Pro-
gram, possibly bringing the pet-
food tax back for consideration.

Defeated

A proposal to require petfood
companies to register and provide
their product recipes to the Min-
nesota Department of Agriculture
was defeated.

A proposal to tax US$57.50 per
ton of petfood to fund a spay/neu-
ter program was defeated in Wash-
ington.

Poll: 50% of Americans

treat pets like humans

A new Associated Press/www.petside.com poll recently released showed that
about 50% of American pet owners consider their pets to be a family member.

The survey revealed that 66% of single women said their pet is a full member of the
family while 46% of married women shared the same viewpoint. In comparison, 52% of
single men consider their pet a family member, compared to 43% of married men.

Ideal for high-protein
low-carbohydrate diets

Low ash and
magnesium
for urinary
tract health

Lutein and Vitamin A promote

eye health and better vision

High palatability—
Testing shows
cats prefer higher
inclusions of
Empyreal 75

Essential Fatty Acid,
Linoleic for healthy
skin and coat

EMPYREAL

dependably pure.
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LONZQA

Carniking™

These days we're not just taking better care of ourselves,
we're taking better care of our pets, too.

Carniking™ from Lonza contains pure L-Carnitine.

L-Carnitine is proven to:

— Support healthy cardiac function

— Improve muscle force

— Convert fat into energy

— Support healthy hepatic function

— Ensure optimum energy metabolism for all life stages

Provide your customers with a product that will improve the quality
of life of their companion animals. They'll love you for it.

= L-Carnitine and is a trademark
ami Ing of Lonza Ltd, Switzerland.

Lonza Inc., Allendale, NJ USA, Tel +1 800 955 7426, carnitine@lonza.com, www.carniking.com

News >

photo from The Fuzzy Food blog

Pedigree
launches ‘Good
Honest Food’
campaign

Pedigree announced the biggest
brand re-launch in the product’s
history. “Good Honest Food” is a
new USS$IL5 million marketing
campaign aimed at promoting con-
sumer trust in dog food and will
focus on new recipes, improved ap-
pearance and improved nutritional
content of Pedigree’s core range.

“Our customers are demanding
to know more about the content of
the petfood they buy,” said Wayne
Tessier, convenience sales direc-
tor at Mars Petcare, parent com-
pany of Pedigree. “It’s important
to communicate the quality of our
products and reassure pet owners
that Pedigree is made up of exactly
what their pet needs.”

“Good Honest Food” will work
to dispel petfood myths and reas-
sure dog owners that Pedigree con-
tains only quality ingredients.

Evanger’s files
resume petfood

Evanger’s Dog and Cat Food
Co. filed a formal request with the
US Food and Drug Administration
(FDA) seeking a reinstatement order
allowing it to resume interstate ship-
ping of its canned petfood products,
according to the company’s blog.

Earlier in June, FDA ordered the
firm to halt interstate distribution
of the products, saying it was not in
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_I Nestlé to invest in Thailand. Nestlé has announced building a Purina feed mill in Thailand worth THB950
million (US$27.88 million), set to produce dry petfood for the local market and export to countries including
South Korea, Taiwan and Hong Kong.

CEO Paul Bulcke confirmed the project during a recent visit to Thailand. The plant will be officially opened
for production in 2010.

A

The news follows re-
ports that petfood ex-
ports from Thailand
show steady growth
so far this year and
are expected to ex-
pand at least 10%
for the whole year
despite global eco-
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are the respective
top importers.

Petfood

>

with FDA to
shipments

compliance with some food process-
ing rules.

“Our company has been working
closely with FDA and we have al-
ready addressed many of their ques-
tions,” says Joel Sher, vice president
of Evanger’s. “No Evanger’s product
has been recalled, nor is there any in-
dication that Evanger’s products are
unsafe or contaminated in any way.”

EMPYREAL

dependably pure.
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New on the Shelves

m

e

{( Cocker Spaniel dog food
Royal Canin’s Medium Cocker Spaniel 25 dog food is formulated specifically for the breed

L]
22 and for dogs more than 12 months old and between 21 and 55 pounds. The food features
AL ChN‘N L-carnitine for weight management. A complex of four vitamins and one amino acid promotes
H HUTRITION a healthy skin barrier for ears, according to the company. www.royalcanin.com

CAMINE HEALT

Holistic dog food » Hﬂ[bﬁ' tic IM

Holistic Select from Eagle Pack offers Small & Mini Breed v 4 il
Adult Formula for dogs less than 20 pounds, designed for differences in E M estli
size at birth, dentition, energy consumption, growth rate and age at maturity. Ingredi-
ents include carrots, peas, apples, blueberries, cranberries and chicken meal.

www.holisticselect.com

{ Dog chips
Carnello is offering Hundechips—supplemental dog chips made of pig intestines.
The small, soft chips are designed to not splinter and are ideal for smaller dogs, according to

the company. Biotin is included to promote a healthy, shiny coat. www.carnello.de/eng

Nutrl

ﬁl g @ =

B N Nl Y Nt

Lamb meal dog food »
Large Breed Lamb Meal & Rice dog food from NutriSource is designed for easy diges-

tion, according to the company. The food includes New Zealand lamb meal as the primary Lamb Meal
source of protein and rice as the primary cereal carbohydrate. The product contains no corn, & Rice

wheat or soy. www.nutrisourcedogfood.com
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Nuremberg, Germany

31. International Trade Fair for Pet Supplies

- ) Promoter More information available on

{ Wirtschaftsgemeinschaft Tel +49(0)9 11.86 06-0 or at N U RNBERG

," Z Zoologischer Fachbetriebe GmbH www.interzoo.com
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Aunt Jeni's Home Made promotes the health and
longevity of pets with its natural and raw lines of

products

BY JESSICA TAYLOR

Business basics

Headquarters/Facilities:
Temple Hills, Maryland, USA

Officers: Jeni Boniface, founder
Employees: 10+
Website(s): www.auntjenis.com
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Y/ everal other companies
started because a well-
meaning owner had a sick pet,
discovered the healing power

of raw foods and then started making it

at home for their friends,” says “Aunt”

Jeni Boniface, explaining the beginnings

of her own petfood company, Aunt Jeni’s

Home Made, which recently celebrated

its 10-year anniversary. “What makes us

different is our educational background;

I have degrees in animal science/nutri-

tion, while most members of my staff

have similar degrees and training.”

It’s not only the staff’s impressive
academic backgrounds that set Aunt
Jeni’s Home Made apart from other
similar holistic and natural companies,
but also the quality of its ingredients.
“Our recipes are based on whole-food
ingredients,” claims Boniface. “What
I mean by that is we use absolutely
nothing synthetic: no vitamin/mineral
pre-mix powders, no preservatives or
flavorings, etc. We approach the manu-
facture of petfood from the standpoint of
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( “I never forget that my name is

quite literally on every container
that leaves our building,” says
Jeni Boniface, founder of Aunt
Jeni’s Home Made, pictured with
employees Joyce Berbig and Beth
Thibodeau.

the nutritional best interest of the pets we
make it for, rather than from a marketing
or business standpoint.” The company
believes strongly that raw food is the best
way to feed companion dogs, cats and
ferrets. Boniface continues, “Because of
our academic, scientific background, we
are able to formulate our own complete
and balanced recipes as well as answer
any questions customers may have about
the recipes, ingredients or which is the
best selection for their own pet.”

Animal origins

After obtaining a bachelor’s degree
in animal science (University of Mary-
land, 1985), Boniface held a series of
positions within the US Department
of Agriculture. Then the day came that
one of her dogs fell seriously ill, neces-
sitating a visit to a teaching vet hospital.
This event reminded Boniface that her
true calling lay in working with animals,
not numbers, as she puts it. Soon after
that, she received her master’s degree
in animal nutrition science, where her
research with maned wolves resulted in
the development of a special diet, later
manufactured by Purina Mills.

Boniface then began doing consulting
work for pet owners whose dogs or cats
were facing health issues. “Whenever
I could persuade someone to prepare

Keys to growth

A raw deal: 3 challenges for raw
and frozen petfood manufacturers

There are constant challenges in operating any business, some of which are
universal across industry borders, but there are certainly some especially
unique to manufacturing raw petfood. In starting her company, Jeni Boniface
says her biggest challenge was figuring out what type of equipment was right
for the job. “Our frozen food is not like any traditional petfood—there is no
cooking, extruding or pelleting. We need to grind meat and bones, puree veg-
etables and fruits and pack special containers.”

The next biggest challenge, according to Boniface, has been and continues to
be marketing a petfood that must be kept frozen at all times. Finding reliable, of-
fordable transportation is an ongoing issue, and maintaining freezers is an extra
expense that many stores were not willing to take on. “Luckily, that viewpoint
is changing now, but we still have a long way to go before frozen raw foods

become mainstream.”

The third challenge involves setting prices successfully. Making frozen petfood
is definitely a labor of love, not a get-rich-quick scheme! “The premium ingredi-
ents we use carry a big price tag. Plus, by the time the product has gone through
the layers of distribution, each with its own additional markup, the end user is
paying a pretty penny for petfood,” says Boniface. “This may sound strange, but
| really stress over raising our prices. Throughout all of last year when our costs
on everything were skyrocketing, | refused to raise prices to our customers.”

Though Boniface admits she worried a lot, the company has only ever had
one price increase per year. “It's one less thing to worry about in an economy
gone wild; at least the family pet can still eat well.”

their own homemade petfood, the pet
would show remarkable improvement,”
attests Boniface. “The challenge lay in
convincing busy people to cook for their
dogs. I soon realized there was a need for
someone to do the work of preparing the
food, and that started me on the road to
manufacturing.” With her training in the
academic/scientific community and her
gravitation toward the world of holistic
care, “Aunt” Jeni Boniface found herself
in a position to combine the best of
both worlds into something special and

“It may sound oversimplified, but we listen to our customers,” Jeni Boniface

explains, when asked about the success of her company. “We're large

enough to compete but still small enough to care.” Boniface has this other

advice fo offer on why her customers keep coming back:

» Ask for customer feedback, and take it to heart. “This is how we got pushed
in the direction of going organic with our ingredients,” says Boniface;

> Be extremely attentive o everything in the customer service realm. Live
people answer the phones, and the Home Made team responds to every

e-mail personally;

» Prepare for change, and remember, accommodating every request isn't always
possible. “I can’t change our existing recipes because a customer’s dog is dller-
gic fo one of the ingredients,” explains Boniface. “But what | might do instead
is create the next new recipe not to contain that same ingredient;” and

» Stay in touch with changing trends and adapt products accordingly.

different—and Aunt Jeni’s Home Made
was born.

Innovative ideas

“We continue to grow and expand,
adding new products and finding new
ways to manufacture them efficiently,”
says Boniface. “Our treats division has
experienced the most growth in the last
couple of years, with the addition of a
state-of-the-art custom-made dehydrator
that has allowed us to dry a wide range
of fruits and meats as healthy, low-fat
snacks.” Aunt Jeni’s Home Made manu-
factures products for pets in three cate-
gories:

Frozen items (complete and balanced

diets, and Raw Meaty Bones);

Treats; and

Supplements.

Aunt Jeni’s has recently started to
branch out into offering more Raw
Meaty Bones from its current product
line. “We currently have Ostrich Necks,
Duck Necks/Feet, Chicken Necks/Feet
and Rabbit Legs,” explains Boniface.
“Last summer we introduced a new treat
made from dehydrated alligator meat
that’s been very popular so far.” This

Petfood Industry



Aunt Jeni

year the company will be adding some
new frozen food recipes: ostrich and

Ny

! Online extra!
Read the full Q&A with Aunt Jeni at

www.petfoodindustry.com/Aunt|eni.aspx.

maybe bison or possibly duck.

“We like to offer products that are not
readily available elsewhere,” continues
Boniface. “We're also phasing in new
frozen food packaging, changing to
something more green and eco-friendly.”
AuntJeni’s already changed its packaging
on Raw Meaty Bones to something more

DHA omega-jz Ever;,r family member
deserves a healthy start in life.

Pets can also benefit from an
adequate supply of DHA omega-3,
Made fram algae grown |n
farmantation tanks, DHA GOLD™
contains no ocean-bome
contaminants such as those

potantially found in fish by-products.
Made in the USA from a sustainable,

vegetarian source, DHA GOLD
provides a minimum 15% DHA.

Faor your free sample of the new
gold standard in DHA omega-3:

- call 1-800-662-6339

- gmail animalnutritiengmartek com

- VT WL artek conm

00
MARTEK (J

[ife enriched”
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Why use Martek’s
DHA GOLD*?

+ DHAGOLD s from a
vegetarian source (algag)
you can trust - not from fish

+ Awaraness of, and demand
for, DHA omega-3 is rapidly
SroOWINg among consumers

* DHA GOLD is easy to use
and delivers a consistent
level of DHA omega-3

DHA .
GOLD

user friendly and less breakage-prone,
according to the company. Home Made
may also seek greater distribution as
petfood distributors become more adept
at distributing frozen foods.

A hands-on approach

Owning and operating its own
manufacturing facility right outside
of Washington, DC, USA, Aunt Jeni’s
Home Made does no co-packing or
contracting of the production of its
petfoods and treats. Its facilities are
regularly inspected by the US Food
and Drug Administration as well as the
state’s agricultural department, says the
company. “While this has always been
a point of pride with us, it has become
even more important in the wake of the
petfood recalls of 2007,” explains Boni-
face. “We maintain complete control
over each step in the production process.
We have established one-on-one rela-
tionships with our vendors such that
we know exactly where our ingredients
originate, and we are able to inspect—
and reject, if necessary—ingredients on
arrival.”

Beth Thibodeau, a Home Made staff
member, adds: “We research all our
suppliers to determine the origin and
growing conditions of our ingredients.
We know our customers will demand
straight answers to these questions,
and we need to be equipped to provide
those.”

Aunt Jeni’s likes to have complete
control over all aspects of its products,
from the selection of ingredients to
the final product. There is less chance
of alien ingredients or tampering
when everything is done in-house, the
company claims. “We even do our own
microbial testing in-house; that way we
have instant access to the information in
the unlikely event we would ever need to
destroy a batch, although that has never
happened,” says Thibodeau.

And in the long run, it’s all about
customer satisfaction and trust. “I never
forget that my name is quite literally on
every container that leaves our building,”
says Boniface. “That’s a very strong
motivation to accept no compromise on
safety and quality.” o
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Petfood Industry Strategic Consultants (PISC) is
a different kind of consulting service. There are no
models in which to squeeze the clients’ problems;
the client is the model to which we have to adapt.
So you can expect robust plans and programs in
the areas of general business, marketing & sales
and manufacturing that are customized specifically
to your business needs. And, with nearly 50 years
of senior and top-management experience in
the petfood industry, we are able to give clear,
actionable recommendations that are candid,
open and honest.

At PISC, quality is the cornerstone to which no
concessions will be made. We strive for optimal
quality in our deliverables, in balance with
cost efficiency and timeliness according to our
customer’s pre-set expectations. \We also commit
to respect the deadlines and deliver, to work with
clear objectives and to measure results.

Tel. +1.815.966.5411
pisc @wattnet.net

Our areas of expertise:

Let fifty years of petfood industry experience guide you in the right direction.

= ——

L

market intelligence (

factory design -

help with technological issues
qualitative auditing of marketing activity and
identification of opportunities

qualitative auditing of distribution activity
(seen from the marketing perspective) and
identification of opportunities

petfood formulations

regulatory counseling

training tailormade to your needs: nutrition,
veterinary, management, sales to distributors
assessment of structures/organizations and
subsequent organizational design
structured new product development
communication: value message creation;
leverage of product features and benefits

-

Petfood Industry

Strategic Consultants

Because the longer term starts today!
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Generation after generation after generation of
companion animals have benefited from AFB
International’s role as the pet food industry’s leader
in palatability innovation. We bring together the
people, facilities and proprietary technologies
necessary to deliver improved product performance
for today’s and tomorrow’s companion animals.

NEW TECHNOLOGIES FOR MAXIMUM PET FOOD PALATABILITY.

Q

Optimizor @

Palatability

With production and research facilities strategically
located around the globe, AFB provides worldwide
support to pet food manufacturers. Whether in one
of our state-of-the-art research labs or on the floor
of a customer’s manufacturing facility, we meet
challenges head-on to improve palatability.

Working closely with pet food manufacturers, we
help them reach their objectives in palatability
performance and product development. Through
this collaboration, comes the ability to meet the
increasing demand for product innovation that will
deliver the next generation in palatability performance.

To learn more, contact an office listed below or visit
www.afhinternational.com.

AFB

» | International®

BioFlavor ( )
Palatability 4

Enticer
Palatability
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| Geti volved! How'campetfood
make mealtime for familyipets'mo
hands-on and bonding expefience?

© gkaya. iStockPhoto.com

ccording to the blogsphere and
online pet community, making
your dog or cat’s food at home
with your own ingredients is the
latest trend. But many animal nutrition-
ists, veterinarians and petfood producers
argue the average pet parent doesn’t
know just what a pet needs in its bowl.

Middle ground

Inarecent pet advice column by veter-
inarian Suzy Hochgesang, a pet owner

I'Ilrl Na IIL=n~'-c "I.":':rivh"l .
The Rotation ROTATION DIET
Diet encourages
pet owners to
feed various
protein types
(beef, chicken
and salmon) and
forms (raw, dry
and wet).

FIsH

Retute protetes aeul formes for o healtf; fappy per.

Petfood Industry

High

involvement

Commercial petfood makers
are creating mixers and diets

&

that require consumers to get
“sinVelved with preparation

BY JESSICA TAYLOR

The best way to ensure animals
,et adequate nutrition is to find a
quality petfood that pets enjoy and

stay consistent.

asked whether she should feed her cats
and dogs homemade petfood. Hochge-
sang was clear in her response, saying,
“Most veterinary nutritionists agree that
it is best to feed our pets a commercial
food.” She listed lower costs, more conve-
nience and a better nutritional balance as
the top reasons to choose commercial
petfood over homemade petfood. Hoch-
gesang also recommended pet owners
buy brands that are AAFCO approved.
A recent article from www.

examinercom (a website that often

condemns commercial petfood) outlined
several reasons why pets should not be

fed food intended for humans. Among
the reasons included:

Petfood is specially formulated for

pets, so human food may cause them

to miss out on nutrition;

Table scraps are additional empty

calories, leading to pet obesity and

other health problems; and

Some foods that are consumable by

humans are toxic to or not well toler-

ated by cats and dogs.

The best way to ensure adequate
nutrition is to find a quality petfood that
pets enjoy and stay consistent, the article
said, much as Hochgesang suggests.


http://www.petfoodindustry-digital.com/petfoodindustry/200908/TrackLink.action?pageName=24&exitLink=http%3A%2F%2FiStockPhoto.com
http://www.petfoodindustry-digital.com/petfoodindustry/200908/TrackLink.action?pageName=24&exitLink=http%3A%2F%2Fwww.examiner.com
http://www.petfoodindustry-digital.com/petfoodindustry/200908/TrackLink.action?pageName=24&exitLink=http%3A%2F%2Fwww.examiner.com

Benefits for pets and people

As the status of pets continues to rise,
many pet owners seem willing to put
more time into preparing meals for their
pets. Their motivations might include,
according to Tim Phillips, DVM:

Giving their pets more pleasure at

mealtime;

Using variety to prevent boredom;

Adding variety in hopes of providing

a more diverse and complete nutrient

intake;

Being convinced that properly formu-

lated raw diets supply all the essential

nutrients we know about and do not
know about;

Believing fresh is better;

Strengthening the bond with their

pet; and

Enjoying the satisfaction of home

preparation.

Mixers, dehydrated and fresh petfoods
provide the opportunity for pet parents to
prepare their pet’s food at home, but still
buy the balanced ingredients and nutri-

MEET ME IN ST. LOUIS!

5™ ANNUAL SCIENCE OF PETFOOD SYMPOSIUM

tionally approved recipes from the local
petfood aisle.

Getting involved

Several companies are catering to pet
owners who want to get more involved
with feeding their pets:

Nature’s Variety offers several prod-
ucts for implementing its Rotation
Diet concept. Pet owners
can feed various protein =
types (beef, chicken and ;
salmon) and forms (raw,
dry and wet);

In May 2008, Vitakraft,
the German feed and
petfood company, intro-
duced Mix It dog and cat
foods throughout Europe.
The idea was to provide
variety without having to
change the main food;

Wild Kitty sells a Homemade Cat
Food Kit. With the kit, cat owners can
make raw or cooked cat food using

Supplements and dehydrated
petfood mixes are two of the most
popular forms of high-involvement
petfoods to hit the market recently.

Join Kemin for our
Annual Petfood Symposium

OCT. 6-7, St. Louis, MO

Don't miss out on the opportunity to
hear from industry experts on:

“Food Safety in Petfood
and Petfood Ingredients”

Then relax and enjoy a private, unique
tour experience at the legendary
Anheuser-Busch Brewery.

REGISTER NOW!
www.kemin.com/petfoods/kps2009
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High involvement >

boneless poultry;

Sojourner Farms offers three natural
petfood mixes. Pet owners add
meat and water to one of the mixes
for “fresh, homemade petfood in
minutes,” the company says;
Developed by a group of veteri-
nary nutritionists, Balance IT is a
web-based nutrition software by
veterinarians along with a line of
Balance IT supplements. It enables
veterinarians to try new concepts
in nutritional therapies with home-
made petfood recipes;

The Honest Kitchen is a family
owned petfood company, based in
San Diego, California, USA. It sells
freeze-dried petfoods containing

~

other high-involvement petfoods,

Online extra!
To peruse more mixers and

visit www.petfoodindustry.com/

ListConsumerProducts.aspx.

a combination of raw and cooked
ingredients. Pet owners add water
and their choice of vegetables, fruits
and raw or cooked meats;

Synergy Dehydrated Vegetable Mix
from Canine Caviar contains no dyes,

omega-3, -6 and -9 fatty acids, phyto
nutrients and probiotics. The product
can be added to the dog’s or cat’s food
daily by simply sprinkling the powder
over its regular diet.

We can expect to see more

duct lines.

preservatives or chemicals, according
to the company. The mix can be
blended with frozen protein or canned
foods. Ingredients include peas,
carrots, pumpkin and red pepper;

The Missing Link Wellness Blend
from Designing Health contains

jor marketers of traditional
mercial diets adding high-
olvement petfoods to their

Opportunity calling

What’s next? If the market continues
to develop, which seems likely, we can
expect to see more major marketers of
traditional commercial diets adding
high-involvement petfoods to their
product lines. o

Auction

Impressive Industrial EQuipment Auctions — 5 Separate Events

The Auction Group, L.L.C. 339 Governor’s Grant Blvd.,
Lexington, SC 29072 Auction Firm License SCAL # 3928
803-917-1205; Fax 803-356-9511

Auctioneer: Michael M. Moore, SCAL # 3931, Missouri Auctioneers
#14, Tennessee Firm # 4439, Tennessee Auctioneers # 6409

All auctions are absolute.
Buyer’s Premiums Are Applicable At All Auctions
Terms and Conditions, Photos, and Full Catalog Available On: www.TheAuctionGroup.net and www.proxibid.com

Industrial and Food Manufacturing Equipment, MRO Parts, Fork Trucks, Pallet Racks, Office Furniture, and much more...

&5 O =S R T
W L sll!

= i '.r- l\l

Wednesday,AugustEG&Thursday, Wednesday, September 2, 2009,

Wednesday, September 30, 2009,

Wednesday, August 19, 2009, Thursday, September 24,2009,
Inspection Date: August 18 @ 9:00 A.M.
200 Clements Street
Dexter, Missouri

Inspection Date: August 25 @ 9:00 A.M.
1904 16th Street North
Birmingham, Alabama

Inspection Date: September 1@ 9:00 AM.
131 Feed Mill Road
Everson, Pennsylvania

Inspection Date: September 23 @ 9:00AM.
707 Rice Road
Butler, Missouri

Inspection Date: September 29 @ 9:00 AM.
399 Euclid Avenue
McKenzie, Tennessee

Featured Equipment includes: Cleaver Brooks, Bliss, APEC, Flexicon, PSI, Kaufman, MIMA, Bemis, Thiele, Rotex, Ottawa, Baldor,
Gardner Denver, Atlas Copco, Fishbien, Liberty, Safeline, Paxall, EDL, PMI, Toyota and Lantech
M EISCAA
ALUCTIOMEER

Photos are representative and may not be actual items at the specific locations

8 Rigging by Olinger Heavy Hauling o
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Virtual Events For Petfood Professionals
Visit www.WAT Tevents.com to sign up & learn more

Save the Date; 28 October, 2009

Petfood Industry announces the 1st ever online, interactive forum focused on exclusively on petfood nutrition

WHAT IS AN “ONLINE FORUM"?

- A one-day educational event for global petfood manufacturing
professionals held in a “virtual environment” on the internet.
Attendees need not be present the entire day - enter and leave
the event as your schedule allows.

WHO SHOULD ATTEND?
- Petfood manufacturers, petfood nutritionists, technical consultants
and manufacturers of petfood health products

WHY ATTEND?

- Educational and networking opportunity with peers from
around the world.

« Individual and panel presentations on the latest issues impacting
petfood nutrition and health

- Live question and answer sessions with top industry experts.

- Ability to visit “virtual booths” and communicate with petfood
industry solution providers.

- FREE to attend and you can log-in from the comfort of your
office or home.

« It's fun and you have a chance to win prizes!

Can't make the Virtual Petfood Forum the day of the live event?
Solution: sign up now and you can visit the archived Virtual Petfood
Forum for 90 days after the live event.

Informative
Educational Presentations
on Companion Animal
Nutrition, featuring:

Exotic Ingredients
Used in Petfoods
by: Greg Aldrich, PhD

The Science Behind
Grain-free and Raw
Diets for Cats
by: Dr. Brittany Vester Boler

“THE ULTIMATE ONLINE EXPERIENCE
PLATFORM FOR THE GLOBAL PETFOOD
COMMUNITY TO INTERACT”

Greg Watt, President/CEQ, WATT

MO TRAVEL REQUIRED - FREE TO ATTEND « SIGN UP NOW

- WATT INTEGRATED MARKETING SOLUTIONS: IN PRINT - OMLINE - EVENTS

= Petfood Mutrition eMews -
e Managame « WATT Exscutive Dashboard

e-Marketing

303 N. Main 5L | Rockferd, L 61101 USA
Tel: +1.B15966.5400 | www . WATTevents.com
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e B veniond '~ : Consider a few key factors
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A R ene. | before using FDA's new ingredient
1 recognition procedure

\-
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»

BY JARROD KERSEY

he petfood industry has often struggled with the US Food
and Drug Administration’s (FDA) Center for Veterinary
Medicine over the recognition and acceptance of ingredi-
ents. Each petfood company can likely recall an ingredient
that has presented a challenge.
With FDA’s announcement of the “generally recognized as safe”
(GRAS) notification procedure as an option for petfood ingredient
recognition, some positive changes are coming for the industry.

Two mainstay methods

Traditionally, there have been two major processes for ingre-
dient acceptance:

1. The food additive petition approval process through FDA; or
2. The feed ingredients definition process through the Associa-
tion of American Feed Control Officials’ (AAFCO) Ingredient

Definitions Committee (IDC).

The food additive petition process is slow, cumbersome and
expensive for FDA recognition of a new ingredient. On the other
hand, the AAFCO ingredient definition process can be a quicker
process, but the required data are substantial and the process often
i still does not meet the timeline most companies are seeking.

In both these scenarios, it is FDA making the final decision on
the safety of these ingredients, not the firm. This is the key differ-
ence between these two current ingredient recognition processes
and the new GRAS procedure.

- ' '

_A number of potential ingredients may & : F t ms it

“ benefit from the new GRAS procedure = Sare - ms 1t up
for recognition and acceptance.

The main distinction between the food additive petition and
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AAFCO processes can be best summed up by safety concerns
and, thus, safety data. Typically, depending on the ingredient, FDA
will determine which of these two processes should be utilized
based on the potential safety concerns of a particular ingredient.

That is, an ingredient FDA deems as having significant safety
concerns will typically be routed through the food additive peti-
tion process, while ingredients with fewer safety concerns may
be directed down the IDC path (granted the intended use is not
deemed a drug). While there are other distinctions, the criteria
for safety play an important role in determining which way an
ingredient might be recognized by the agency.

In the case of GRAS, the burden of determining safety is
placed on the firm, based on general recognition. This task can be
very difficult, particularly for a novel ingredient. It places a heavy
burden on the notifying company to convince FDA an ingredient
is a food generally recognized as safe for a specified intended use.

Each petfood company
can likely recall an
ingredient that has
presented a challenge.
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Key considerations

While FDA’s plan for GRAS is a huge step forward for the
industry in terms of accepting ingredients, there are some things
you should think about before starting the GRAS process.

First, general recognition is a requirement, just as the
GRAS name suggests. That means the information used to estab-
lish safety must be known by the public. Leaves found on a rare
tree in the African rain forest and ground into a pulp to promote
immune health are likely not a good candidate for GRAS.

Instead, you should think about the historical identification
and use of an isolated nutrient or compound that is a component
of your ingredient. It is safe to say FDA is likely to take a narrow
view of “general recognition”; therefore, petfood companies must

Your customers will be pleased
when you specify natural-source
OxyGon® or synthetic OxyBlock®
antioxidants to help maintain
freshness and top quality in
your pet foods.

In the current economic situations,
why pay more for other stabilizers?

Keep your profits UP and the
complaint folder EMPTY
with Ameri-Pac antioxidants.

Ameri-Pac’

800.373.6156
www.Ameri-Pac.com
St. Joseph, Missouri
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GRAS

think creatively prior to submitting a GRAS notification.

Second, you must make an adequate case that the product
is indeed a food (providing nutrition, taste or aroma). This is
the single most common mistake made by firms when submit-
ting a request to FDA for ingredient recognition. All too often,
a company asks the agency to approve something that does not
meet the criteria for a food.

Finally, you should understand intended use is a key
component that FDA will use to determine the applicability of
GRAS for an ingredient. Therefore, the intended use must be to
provide taste, aroma or nutritive value (or any combination of
these properties). If the intended use suggests something other
than food (i.e., a drug), the agency will notify the firm the GRAS
process is not applicable to drugs.

Ripe opportunities

There are some great opportunities for GRAS, if done appro-
priately. In most cases, your company should understand not just
the GRAS process but also the processes for a food addi-

tive petition and AAFCO IDC. (For information, visit ™

www.fda.gov/cvm,)

Normal constituents (nutrients) found in feed that, when
isolated, are not recognized as an ingredient by FDA;
Ingredients that have evolved as a result of technology and no
longer meet an existing AAFCO definition;

Ingredients with alternative intended uses.

While there are likely to be many potential ingredients that
may benefit from GRAS, there are far more that probably will not
be eligible for this process.

The GRAS notification procedure offers an entirely new
option for ingredient acceptance. However, the burden is on the
firm to illustrate safety, and gaining FDA acceptance is still a
formidable task. ®

Jarrod Kersey is director, ingredients and state
legislative affairs, for the American Feed Industry

Association, www.afia.org.

N

It is likely FDA will take a conservative approach for 2 Alielme e el
ingredients in which they issue a “no questions asked” letter. - Tolearn more about the new GRAS procedure, see Dr.

However, there are a number of ingredients that may benefit from
this approach. Examples include:

Go after particulars,
To make competitive products.

David Dzanis’ June column at www.petfoodindustry.com/
InsightsGRAS.aspx.

SPHS120 PET AND AQUAFEED EXTRUDER

y automatic wel extruder, SPHS 120 is the
xtruder for the exirusion of speciacular
n. pet, aquatics feed as well s the feed of varous
h, shrimp. bullfrog, porkel. Also applicable for thedny
trusion of com, soybean
t double-head variable pitch sorew
ring performance, high extrusion
quick canditioning, excellent shape
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Capacity: 0.3-1.2 (th
Power: 75/55 (kw!

http:/'www.zhengchang.com
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Ensuring .
ingredigiia

Safe, nutritious, tasty petfood requires careful
handling and processing of raw meat ingredients

BY KOEN MEYNEN AND JENNIFER RADOSEVICH, PHD

etfood and its ingredients—for

example, meatand meatby-prod-

ucts—are subject to decay by

several processes. The period
before drastic changes occur can vary
depending on the quality, processing
and storage of raw ingredients.

The freshness of ingredients can also
affect the palatability of the resulting
product. Off flavors can result in food
refusal, since animals rely on their
sense of smell and taste to differentiate
safe, nutritious foods from those that
may contain toxic substances.

Microbial degradation’s role
One significant opportunity is

N

N =y

ensuring high quality ingredients

are used to produce palatants for
dry kibble coating. For example, the
freshness of poultry viscera is critical
to the quality of products prepared
from them. Minimizing the time
between rendering and manufacturing
of the palatant is crucial.

To demonstrate this, we evaluated
the time between collection of fresh
viscera and manufacture of a pala-
tant. First, one portion of viscera was
treated with a freshness agent with
the other portion as control (Figure 1).
Both portions were incubated at room
temperature, and after 24 hours, the
untreated material was divided into

Figure 1. Measuring freshness over time

START l
24 hours
48 hours

A study evaluated the effects of both time and a freshness agent on
microbial degradation in poultry viscera.

Online extra!
To read the full description of
Kemin’s freshness experiments, see www.

petfoodindustry.com/meatfreshness.aspx

two. One portion was treated with the
freshness agent; the other became the
second control.

All the treatments were incubated
for another 24 hours at room tempera-
ture. The initial total aerobic count
of the untreated poultry viscera rose
by two logs (Figure 2, p. 32). After
48 hours, no further increase in total
count was observed, indicating quality
of the material decreases quickly.

However, when a freshness agent
was added before storage, develop-
ment of total aerobes was delayed.
After 48 hours, total aerobes in the
treated sample had further increased
to levels similar to that of untreated
viscera stored for 48 hours. So, a
freshness agent needs to be added as
quickly as possible because adding it
after 24 hours could not help.

Initial enterobacterial count of the
untreated viscera increased after 24
hours of incubation at ambient tempera-
ture. No further increase was observed
after 48 hours of storage, but when the
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Ingredient freshness

Total aerobic and enterobacterial count of poultry viscera stored for 24
and 48 hours, with and without treatment using a freshness agent.
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Figure 3. Measuring freshness and palatability

A second experiment evaluated the effect of time and a freshness agent
on palatability of flavors made from poultry viscera.
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ground viscera were treated with the
freshness agent, there was minimal
change in enterobacterial counts, even
after 48 hours.

Freshness and palatability

The effects of time and preserva-
tion of viscera before flavor produc-
tion were also tested in palatability
trials. Viscera were divided into six
portions (Figure 3). Five were left
untreated; the remaining portion
was treated with a freshness agent.
All samples were stored at ambient
temperature for 24 hours.

Then the treated sample and one
untreated sample were used to make
Flavors H and C, respectively. Another
sample was treated with a freshness
agent to evaluate its ability to rescue
the stored raw material. This treated
sample was divided into two portions:
One was used to make Flavor D,
while the other was stored for another
24 hours. At the 48-hour mark, the
remaining samples were used to make
Flavors E, F and J.

Palatability of the resulting flavors
was assessed using a standard two-pan
test with 20 dogs over two consecutive
days. First choice and relative consump-
tion were recorded (Figure 4).

The palatability of flavors
prepared from viscera treated imme-
diately after collection of the raw
material and stored for up to 48 hours
was found to be significantly better
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OUT WITH CPM

This table shows the palatability of flavors produced from poultry viscera stored
for 24 and 48 hours, with and without treatment using a freshness agent.

conlzlg:rsi:on Relative consumption First choice T R
P Champion Hammermills are built
CD 42% 58% 26 32
" " on a solid foundation with the
E-F 48% 52% ns 22 34 ns IR P d
CH 40% 60% . 23 35 o standard features ym'l need.
E.J 38% 62% . 21 38 o Features that are optional from

*Significant (p<0.05), **Highly significant (p<0.01)

than that of digest prepared from
untreated viscera stored for the same
amount of time. Again, adding the
freshness agent needs to happen as
quickly as possible, because treat-
ment of viscera stored for 24 hours
at room temperature could not rescue
quality or palatability.

QA is essential

These results demonstrate the
importance of utilizing the freshest
raw materials available and processing

and handling measures such as
reducing the collection and transit
time before raw material chilling.
While sound quality assurance prac-
tices are essential, freshness agents
may also be considered. [ ]

Koen Meynen is a research
scientist and Jennifer Radosevich,
PhD, is director of R&D and
regulatory affairs for Kemin
Nutrisurance, www.kemin.com.
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* Product Safety Testing
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* Customized Tests Available
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them come standard from us.
Bearing temperature monitor
probes, vibration switches, trap
key interlock and dynamically
balanced rotors are all standard
equipment. AR235 abrasion-
resistant wear liners come
standard, too. Raise your
standards. Call 800-366-2563
or visit us on the Web to get the
right machine for your job.

800-366-2563 | 319-232-8444

WWW.CPMROSKAMP.COM
WATERLOO, IOWA
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Petfood Insights |

regulations

BY DAVID A. DZANIS, DVM, PhD,DACVN

NASC holds annual meeting

any inthe petfood industry
are aware of the National
Animal Supplement
Council (NASC) from its
participation at the Association of Amer-
ican Feed Control Officials (AAFCO)
meetings over the past number of years.
However, some readers may not be wholly
familiar with the organization’s goals and
strategies as they pertain to pet products.
In May, I accepted a gracious invitation
to attend NASC’s annual meeting in San
Diego, California, USA, where I was
impressed with its efforts in addressing
some serious regulatory hurdles.

Regulatory background
NASC was formed in 2002 inresponse
to discussions within AAFCO regarding
enforcement actions against products
containing, for lack of a better term, unap-
proved ingredients. Under the US Federal
Food, Drug and Cosmetic Act (FFDCA)
and equivalent state laws, ingredients
used in animal feeds (including supple-
ments) must be:
» Generally recognized as safe
(GRAS—see p. 28);
» Approved food additives; or
» Otherwisesanctioned for theirintended
purposes (e.g., via the AAFCO feed
ingredient definition process).
The Dietary Supplement Health and
Education Act (DSHEA) opened the

Adequate
safety data
on many
ingredients
are largely
lacking.
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The National Animal
Supplement Council is
trying to address serious
regulatory hurdles.

— David Dzanis ;

door for use of previously unaccept-
able food ingredients in dietary supple-
ments for human consumption. The US
Food and Drug Administration (FDA)
subsequently gave notice that DSHEA
did not apply to animal products and,
hence, they remained subject to the
aforementioned ingredient provisions in
FFDCA. Because of these differences
in applicability of the law, an ingredient
that may be perfectly acceptable for use
in human dietary supplements could
render similar products intended for use
in animals as adulterated and subject to
enforcement action.

Since its inception, the goal of NASC
has been to provide a means by which
animal products containing ingredients
not meeting FFDCA ingredient provi-
sions could adequately satisfy regulatory
concerns and remain on the market. To
help achieve this goal, it has limited its
efforts to dosage form products—pills,
liquids, powders, etc—intended for
animals that are not in the human food
chain. Various approaches have been
attempted over the years, but the current
strategy primarily relies on regulatory
enforcement discretion.

NASC in brief

Some members of NASC manufacture
conventional nutritional supplements,
such as those containing AAFCO-recog-
nized vitamins, minerals or fatty acids.
NASC advises its members that these

products must meet all provisions of FDA
and AAFCO as required for foods.

For other products, such as those
containing herbs and botanicals, antioxi-
dants and other substances that do not have
a recognized role in traditional nutrition,
the guidance is quite different. Briefly,
they are to be labeled similar to drugs, not
foods. As such, they are no longer supple-
ments, and their labeling cannot connote
nutritive value or other food properties.
There is no guaranteed analysis on the
label but rather a declaration of quantita-
tive content of active ingredients.

Claims may extend beyond those
historically acceptable for a food item but
remain in the realm of effect on structure/
function rather than disease treatment or
prevention (i.., similar to that allowed on
human dietary supplement labels under
DSHEA). Depending on the ingredients,
certain cautionary label statements may
be required.

Beyond labeling, NASC has estab-
lished other procedures that members
must follow to help address regulatory
concerns, including an adverse event
reporting system.

Formidable task

NASC is attempting a formidable task
in defining a category of pet products that
does not fit neatly into the current regula-
tory rubric. Under FFDCA, FDA can only
view products of this ilk as either foods or
drugs. DSHEA considers human dietary
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supplements as a subcategory of

-

foods but with special provisions in Online extra!
the law not afforded foods in conven- o era e iem albent NASE

tional form.

In this case, though, what NASC
describes as dosage form animal health
products are more amenable to regulation
as drugs under current law. While I doubt
any NASC member prefers this categori-
zation, it appears to be the only currently
viable option for most manufacturers of
these types of products.

While these products are not formally
approvedasdrugsasstipulatedin FFDCA,
regulators appear willing to exercise
enforcement discretion in that regard.
NASC’s annual meeting was attended
by representatives from both FDA and
state feed control official offices, who in
my estimation appear to be at least tacitly
in support of current NASC efforts. As
drugs, though, these products would fall
out of the purview of AAFCO and states
that do not enforce animal remedy laws
and regulations.

Causes for concern

One concern relayed to me was that
while products in dosage form can comply
with NASC guidance, the majority of
petfoods cannot. This could create an
unequal enforcement situation, wherein

The Western Sugar Cooperative

(Grower Owned)

safety and quality procedures, see www.
petfoodindustry.com/InsightNASCextra.
aspx. To join or learn more about NASC,
visit www.nasc.cc or call +1.760.751.3360.

the same ingredient would be accept-
able in the former but not the latter. On
the other hand, DSHEA causes the exact
same discrepancy in regulation of human
foods vs. supplements.

Another concern of the petfood
industry is that once established as drugs,
it is unlikely many of the ingredients now
used in both types of products will ever
be considered as acceptable food ingre-
dients again. However, NASC represents
the dosage form manufacturers, not the
petfood industry at large, so these matters
are not within its duty to address.

Personally, my biggest concern is
from a scientific, not regulatory, perspec-

tive, in that this approach is based on the
presumption rather than demonstrative
proof of safety prior to marketing. In my
opinion, DSHEA is similarly deficient in
this regard.

I understand and appreciate the
sizable burden of a premarket approval
process on manufacturers. However,
notwithstanding NASC’s advisory risk
assessment of potential ingredients,
adequate safety data on many ingredi-
ents are largely lacking, and reliance on
an adverse event reporting system as a
primary means of detecting problems is
simply too late. Admittedly, though, the
predictions of dire safety consequences
from passage of DSHEA 15 years ago
arguably have not been realized. ([

Dr. Dzanis is a writer and
consultant on nutrition, labeling
and regulation. Contact him at
Tel: +1.661.251.3543; E-mail:
dzanis@aol.com.

U.S. farmer owned, the Western
Sugar Cooperative has proudly been
in business for over 100 years. From
ourlocationsin Billings, MT and Lovell,
WY our beet pulp pellets provide a
highly digestible source of fiber
and protein. We have the highest
quality standards and provide a very
reliable and safe product.

Tel: 1.406.861.7634 - Fax: 1.406.247.8016

www.westernsugar.com
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nutrition

Ingredient Issues I BY GREG ALDRICH, PhD

Dietary phosphorus sources

hosphorus is an absolutely
critical dietary element. Meta-
bolically, it is involved in the
structural  composition  of
bone, is a vital part of genetic messaging
in phosphodiester linkages of DNA
and RNA nucleotides, is involved with
transportation of energy through high-
energy phosphate bonds (ATP), plays a
role in systemic acid-base balance and is
involved in fat and protein utilization via
phospholipids and phosphoproteins.

Nutritionally available phosphorus (P)
is higher in animal/avian/marine-derived
protein and mineral sources and lower in
vegetative sources due to the presence of
phytate (an organic compound that tena-
ciously binds phosphorus). Further, an
imbalance resulting from elevated levels
of calcium (Ca) in the diet can antagonize
phosphorus availability.

So, for proper dietary phosphorus
nutrition, it is important to get the amount
in the diet and the ratio to calcium just
right. Unfortunately, the base ingredi-
ents of most pet diets often fail to meet

This critical dietary
element comes from
common origins with
uncommon names.

— Greg Aldrich

Wide range of sources
The more popular sources of phos-
phorus for dog and cat diets are dicalcium
phosphate (commonly called Dical and
sold at 18.5% P and 22% Ca) and mono-
sodium phosphate (MSP, 21.8% P and
32.3% Na). Periodically, other sources are
used for special nutritional applications:
» Tricalcium phosphate (TCP, 18.5% P
and 39.9% Ca, more commonly used
as a calcium source in canned foods);
» Monocalcium phosphate (commonly
called Monocal, 21% P and 16% Ca,
more commonly used as a leavening
agent); and
» Ammonium phosphate (20% P and

It is important to get the
amount in the diet and the
ratio to calcium just right.

all the nutritional requirements, necessi-
tating supplementation with concentrated
mineral sources.

These supplemental sources are
commonly derived from refined
minerals. The challenge is that most pet
owners do not recognize these ingredi-
ents, and many petfood companies are
less than positive about their origin or
utility. Maybe shining a bit of light on
the topic will benefit both parties.
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0.5% Ca, found more in urinary pH

control diets and for research).

Thedietary phosphorus source selected
depends on cost, amount of supplemental
phosphorus needed in the diet, potential
interactions with other elements in the
formula and biological availability.

First: phosphoric acid
The two principal dietary phosphorus
sources, Dical and MSP, are derived from

a similar starting point. Each comes from
phosphoric acid refined from mined
phosphate rock (the so-called apatite
group). The more commercially viable
mines pull from ancient oceanic deposits
(phosphorite) rich in calcium phosphate.

The mined rock phosphate is refined
to remove unwanted impurities and
concentrate and standardize the phos-
phorus content by a process of acidula-
tion known as wet type (using hydro-
chloric acid, sulfuric acid or nitric acid)
or through a high-temperature electric
furnace (dry type process). Most phos-
phoric acid for petfood is derived from
the wet type process.

The majority of the resulting phos-
phoric acid is used in the soft drink
industry, fertilizer production or other
industrial applications.

Two phosphate types

In the US, Dical and Monocal are
commonly sold in granular form. These
products are a hybrid mixture of dical-
cium and monocalcium phosphate in
the ratio of 1.2:1 to 1.8:1, formed during
dry bed reactions on recycled phosphate
materials.

In Europe and Asia, the principal
phosphorus products are precipitated salts
formed as a result of the reaction between
dilute phosphoric acid and a base. The
result is a fine crystalline powder of a
single composition phosphate.

The granular form is more stable and



feed-mill-friendly due to its comparable
particle size and flow characteristic rela-
tive to other ingredients in a compound
feed. The precipitated forms are slightly
higher in mineral concentration (in the
anhydrous or monohydrate forms) and
have a finer texture.

Like the precipitated calcium phos-
phates, MSP is usually produced by crys-
tallization, then granulated in a rotary
drum. The MSP and disodium phos-
phates produced by this technique are
slightly hygroscopic and somewhat chal-
lenging to handle but work well when the
goal is to bring phosphorus into the diet
without added calcium.

Animal considerations

No research could be found in which
popular dietary phosphorus sources were
evaluated for relative bioavailability in
dogs or cats. Disodium phosphate and
mono-basic ammonium phosphate were
used in some early dog and cat research,
but the more common sources lack
rigorous evaluation (NRC, 2006).

That’s not to say the products are
suspect, given the more than ample
research with surrogates such as swine,
poultry and rodents. The net result from
these species is substantial, consistent
and leads us to conclude Dical, Monocal
and MSP are nearly 100% biologically
available sources of phosphorus (Soares,
1995). No reports of adverse reactions,
flavor or palatability issues or other
concerns have appeared.

While the principal phosphorus
sources used in dog and cat diets
go through a rigorous process, the
starting materials are of natural origin.
The production steps are elementary
thermal and acid-base processes that are
compliant with the US National Organic
Program standards. These products have
been shown to be safe and effective for
bridging the gap in base dietary ingredi-
ents for dog and cat foods. [ ]

Dr. Greg Aldrich is president of
Pet Food & Ingredient Technology
Inc., which facilitates innovations
in foods and ingredients for
companion animals.
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Research Notes

Can lab methods
predict digestibility?

The aim of this study was to
check the accuracy of laboratory
methods to predict the apparent
protein digestibility (CPd, %) and
digestible protein content (DP, g/kg
dry matter) of dog foods, avoiding
the use of experimental animals in
digestion trials.

Twenty-eight commercial dry

~UNCuionad

extruded dog foods were tested by
three different methodologies: an
adaptation of the in vitro incubation
method described by Hervera et al.

> Can lab
methods predict
digestibility?
(JAPAN 93: 366-372.
doi:10.1111/}.1439-
0396.2008.00870.x) Al
the laboratory methods
studied revealed very
good, similar accuracy
in predicting apparent
protein digestibility.

Beneflts and Suence Behind Omega%E

In recent years, Omega-3 fatty acids have become increasingly
popular amongst consumers, but not all omega-3s are created
equal. Research has shown that long chain omega-3s, specifically
DHA omega-3, are needed for the healthy development and life of

companion animals.

Join acclaimed researchers and omega-3 experts Dr. John Bauer,
Dr. Gregory Ogilvie and Dr. Norman Salem Jr. as they:

Discuss the attributes of long-chain omega-3s
Review evidence-based nutritional information -x.

Distinguish between LNA, EPA and other precursors vs.

preformed DHA
And much more!

Register today for this FREE webinar to be presented by Petfood
Industry magazine on September 22, 2009 at 2 p.m. Eastern.

To register, please visit www.petfoodindustry.com/webinars.aspx

Space is limited.
Register now
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life enriched.” Webinar sponsor

(JAPAN 2007, 91:205) for estimation
of digestible energy of commercial
dog foods; a modification of the pH
drop methodology proposed by Hsu
et al. (J Food Sci 1977, 42:1269) for
protein evaluation of human foods;
and near infra red spectroscopy
(NIRS) technology.

All the methods revealed very
good, similar accuracy in the predic-
tion of DP content, although the in
vitro method showed the highest
accuracy approach of in vivo crude
protein apparent digestibility.

Source: M. Hervera, et al., 2009. Predic-

tion of Digestible Protein Content of Dry
Extruded Dog Foods: Comparison of Methods.
JAPAN 93: 366-372. doi:10.1111/}.1439-
0396.2008.00870.x
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Polyethylene
terephthalate line

Phoenix  Technologies recently
introduced its commercial recycled
polyethylene terephthalate line (rPET)
for the production of LNOc resin. The
line can be used in applications such as
blow molding, injection molding and
thermoforming.

Phoenix Technologies Inc.
+1.419.353.7738

www.phoenixtechnologies.net

Metal detector system

Mettler Toledo Safeline recently
updated the software for its Profile metal
detector operating system. A combina-
tion of multiple and ultra-high frequency
operation, optimized vector and noise
control algorithms and intelligent multi-
channel technology is designed for
increased detection sensitivity.

Mettler Toledo Safeline
+1.813.889.9500

www.metaldetection.com

Product News

Shrink bag
Vector offers its 80 high-abuse
plastic shrink bags for bone-in case
ready meat products. The bags are
available in clear plastic and colors
such as red, white, metallic blue, silver
and smoked. They are designed for
low leak rates, longer shelf life and
resistance to sharp, abrasive surfaces,
according to the company.
Vector Packaging
+1.888.227.4647

www.inovpackvector.com

Bagging machines
American-Newlong  offers  the
3CM-5 series of automatic bagging
machines
designed for
tight spaces
and low cost.
The baggers
place an
empty bag
on the spout,
fill it (typi-
cally 20-50
pounds) and

close the bag
top through heat seal or sewing.
American-Newlong Inc.
+1.317.787.9421

www.american-newlong.com
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> Ingredients

DRIED EGG PRODUCT

Excellent quality protein.
Our Dried Egg Product
contains NO hatchery waste.
Plant Approved For EU Export.

Manufactured and sold by:

VAN ELDEREN, INC.
Martin, Mi

Tel: (269) 672-5123
Fax: (269) 672-9000

BARLEY PRODUCTS

OAT PRODUCTS

RICE PRODUCTS

DRIED BREWERS YEAST
DRIED WHEY ¢ BEET PULP

Wild Alaskan Salmon Oil

Bulk & Private Label

Life Line Pet Nutrition
1-253-905-0951
email: sales@lifelinepet.com

NATIONAL

RICE

C DO M P ANTY
Organic Rice

Rice Bran
Rice Protein

Brown Rice
Brewers
Rice Hulls

John Welisch
www.hationalrice.com

FDP usx

~——
aFADDALLIANCE company

OFFERING A COMPLETE LINE OF
DEHYDRATED FRUITS AND VEGETABLES
including
Sweet Potato - Spinach - Carrots
Pumpkin - Parsley

Contact us: (707) 547-1776 sales@fdpusa.com
www.fdpusa.com

A leading supplier of quality ingredients since 1978

Arkansas
Rice Mills, LLC

P.0. Box 2338 = Jonesboro, AR 72402

. AL 0. e
Tel 870-268-7500 Fax 870-268-7501

Joneshoro, Arkansas
www.arkansasricemills.com
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de Rosier, inc.

SPECIALIZING IN PET FOOD
INGREDIENTS MILLED FROM:
* corn * wheat * rice
* barley *

e flax * rye * oats
John M. de Rosier 612-339-3566
E-Mail: jderosier@derosierinc.com
Roberto Bari 612-339-3599
E-Mail: rbari@derosierinc.com
Fax: 612-339-3568

Pegzey s
Nutritionals
Angusville, MB. Canada

Enhance the nutritional
Value of your feed with

PIZZEY'S MILLED FLAXSEED
Superior Quality
Consistent Nutrient Composition
Cost Effective Source of OMEGA 3

1-800-804-6433
Ph. (204) 773-2575
Fax (204) 773-2317
Web Site: www.pizzeys.com
email: info@pizzeys.com

« Brandenburch

www. biondenburch,.com

LAST Is YOUR CHOICE!

~Custom Blending & Milling!

~0Over 500 High Quality Pet
Food Ingredients!

=~ Bulk & Tote Bag Packaging
Available!

LORTSCHER ___
: Agri Service Inc. “‘p

Call Us Today 800-874-2376

TOMATO
POMACE
High Quality
LaBudde Group
262-375-9111

Enzymes for
Flavors
Enzymes fo_r
Processing
Enzymes for

Nutrition

Enzyme Development Corp
360 W 31st, Ste 1102
New York, NY 10001

www.EnzymeDevelopment.com
info@EnzymeDevelopment.com
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» Ingredients
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e

{__MARSHALI____:)

INDUSTRIAL DRIED GOODS
Your Complete Source
for Dried Fruit Products

Producing High Quality,
Dehydrated Fruit_and

FIBER SOLUTIONS

Apple
Blueberry
Cranberry

VEGETABLE
BLEND

Unique blend of carrots, celery, beets,
parsley, lettuce, watercress and spinach

LaBudde Group Inc
800-776-3610
262-375-9111

www.labudde.com
labudde@labudde.com
Product solutions from concept to completion

SOURG
.. . Pl ", -
Organic ingredients/blends
Dehydrated Potato/
Potato blends
Oatmeal Pellets

For Details Please Contact:
Mary Jo Lanpenecker
mlmngeneckeriuscommaodilies-ng.com

Mike Johnson
mjohnsonéiuscommoditics-ag.com

Paul Boisclair
phoisclairi@ngmotion.com

1=800-987-4070 l_n_i\?:-__-y_?.:‘_.‘f:ﬁ;;

NORTHERN NUTRACEUTICALS INC.
OFFERS PREMIUM OMEGA 3-6-9 PET FOOD INGREDIENTS
BORAGE 0IL 20-22% GLA
FLAXSEED OIL 50-55% ALA - Certified Organic
MILLED FLAXSEED - Certified Organic
www.northernnutra.ca northernnutra@sasktel.net
Contact Kevin tel: 306 872 4820

f:aK FOOD

Premium Quality Ingredients

Identity Preserved
Certified Organic & Conventional Non-GMO

VSN 10 1onpoid

4666 Amber Valley Parkway « Fargo, ND 58104 USA
skfood@skfood.com « 701.356.4106 TEL * 701.356.4102 FAX
Visit www.skfood.com for our product listing!

(r:_; Sanimax

PREMIUM INGREDIENTS
FOR WINNING RESULTS

Proteing: Duck, Lamb, F'r|||||rl|rI Park, Rahbit,
Nenison, |_g|_| Pawdar

Grains: Ground flax, Millet, Nyjer, Peas, Rye
Fibers: Rice Hulls, Peas

Fruits & Vegetables: Apple,
Cranberry, Potato, Tomato

Feed Additives: Best Pulp,
Brewer's Yeast, Aming Acids

T TR LY
e s
py Road, Guelph, Ontario, C
oll Fre

E-mail: ingredient MM AL COm

foroll
e

Jedwards International, Inc.
Leading supplier of Omega-3 Oils
to the Food, Dietary Supplement
and Cosmetic Industries

Q.ﬁ fax: 617-472-9359
www.bulknaturaloils.com
FLAX PRODUCTS, lnc.
Portage la Prairie, MB. Canada
flaxseed to the Petfood Industry
Contact Richard at 1 866 283 3331

Supplier of Bulk Specialty Oils
tel: 617-472-9300
@ Prairie
Specializing in sales of milled and whole
Or Email: rzacharias@prairieflax.com

_qi::—l I_FWUMT:@F?

— aomsmn®

Your source for Organic & Conventional
grains for the Pet Food Industny!

Watertown, S0 57201 - (800} 243-7264

WILBUR-ELLIS

EU LAMB MEATS, MEALS &
ORGANS

IMPORTED/DOMESTIC MARINE
PROTEIN MEALS

VENISON, BEEF & POULTRY
PRODUCTS

POTATO AND PEA PRODUCTS
FISH AND VEGETABLE OILS
TOMATO POMACE & ORGANICS

JUST-IN-TIME DELIVERIES FROM
INTERNATIONAL MARKETS

SPECIALIZING IN:

CONTACT US:
1613 649-2031 (PH)

DAFELSKI@WECON.COM
WWW.WILBUR-ELLISFEED.COM

August 2009
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» Equipment

Manufacture Quality Product
with the
Best Altima Hammermill

Proven, Trouble Free Performance
In difficult grind applications.
Mill Technology Company, Inc.

W 763-553-7416
ar

.com

888-799-5988
mill-technolo
Fast/Friendly Service
HIGH QUALITY WEAR PARTS
For most common Extruders

%k Cast D-2 Knives ¢ Wear Rings
*k Insert Dies %k Knifeholders

*k Die Plates *k Misc. Machined

Parts =
Manufactured to OEM or Customers Specifications.

Over 15 years experience supplying precision parts
to the Feed & Petfood Manufacturing Industry.

New Technology Inc.

11063 Highway 59 North, Gravette, AR 72736
Telephone: 479-787-6772 Fax: 479-787-9957
1-800-684-0042
Home page:_ www.newtechnology.com

ey HOSOKAWA

Leading manufacturer of cooking, forming,
extruding, cutting, cooling equipment for
over 50 years. Let us bring our experience
to your operation.
4445 Malone Road < P.0. Box 18844
Memphis, Tennessee 38118

Tel: 901-531-6100 » Fax: 901-531-6105
e-mail: Contact@hosokawa-ch.com

FAWEMA

Bag Packaging Equipment
FAWEMA North America
515 Shorwood Plwy, Mountainside, M) 07092
Tel 908.232.1145 - Fax 908.232.9502
h.vonderwrogaffawema-mall.de

Industry | August 2009

* Hammermills
¢ Pellet Mills
¢ Conditioners
e Crumblers
e Counter Flow COOIers

1415 W. Summit Ave, P.O. Box 910
Ponca City, OK 74602 USA
Ph: 580-765-7787 * 800-569-7787
Fax: 580-762-0111
www.bliss-industries.com

» Used Equipment

BOTO0B-FPEC B0 cu feet 104 875 Horizontal "U” Pasts Mixer
mw«mmh.m:u-nmLh. Broak Btation

u,r.,;. .{ﬁ‘il]) i}'zq' 9900

www. lraingroup.com

CONTAINER WASHERS?
www.vandevecht.com

h.-.ll'

» Testing

KeENNELWOOD INC.

Quality affordable testing for palatability
and nutritional adequacy since 1982.
217 356-3539

email: dowatts@aol.com

| Romer Labs, Inc. offers:

* Mycotoxin, Melamine and GMO Test Kits —
offered in Qualitative and Quantitative Formats

* Analytical Services using HPLC and LC-MS/MS
Technology
* Consulting and Ingredient Audits

* Total Quality Assurance, Ingredient and
Mycotoxin Risk Management Programs
Romer Labs, Inc.
1301 Stylemaster Drive
Union, MO 63084
636-583-8600
www.romerlabs.com

ROMER

IHoiSale)

Used pellet mills, hammer mills,
mixers, extruders and dryers.

Also available — Process and Plant Design.

Pyramid Processing Equipment LLC

Stilwell, KS 66085
Phone: 913-681-2996 e Fax: 913-681-5925
e-mail: wentwor@msn.com

CONTINENTAL-AGRA
EEPMENT, INC.
+ New Conex Extruders and rebuilt extruders
+ Replacement parts for Insta-Pro® Model 2000 & 2500 extruders

1400 S. Spencer Rd., Newton, KS 67114
Ph: 316-283-9602 « Fax: 316-283-9584

E-mail: gary@continentalagra.com « Web: www.continentalagra.com

%

FOR SALE

Reconditioned Cooking
Extruders & Dryers
Single & Twin Screw Designs
=CLEXTRAL =WENGER
= EXTRU-TECH * AEROGLIDE

USDA registered research
facility performing petfood
testing since 1975.

Traditional and in-home
panels available.
Contact: Paul Plessner
telephone: 334/567-8195

Aomer Labs

e-mail: office@romerlabs.com

» Services

WHERE NEW IDEAS BEGIN

New Products
Formula Consulting
i Prototype Development

mawpr ot sflipattooding re denta com

Toll Fres [m;m.-ma FAX (843) B1-5402
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REPRINTS ARE IDEAL FOR:
Conferences & Speaking Engagements M Recruitment & Training Packages
Customer & Prospect Communications/Presentations M Direct Mail Enclosures
New Product Announcements M Sales Aid For Your Field Force
Trade Shows/Promotional Events M PR Materials & Media Kits

FOSTER

"
PRINTING SERVICE

For additional information, please contact Foster Printing Service, the official reprint provider for Petfood Industry.

Call 866.879.9144 or sales@fosterprinting.com

food Market® <
Expertise.i. .. ¢

Petfood Industry magazine has compiled a listing

Isotherms for the of webinars by leading industry experts. If you
Petfood Formulator

s . missed one, archives of the online seminars are
ponsored by Decagon Devices

available anytime at www.petfoodindustry.com

webinars.aspx.

e All seminars are one hour in length.

Health and Wellness in the

global petfood market ®  View the seminars over the Internet

Sponsored by Trouw Nutrition
(a high-speed Infernet connection is required)

Attendance is FREE!

Peitfood

Industr'y www.petfoodindustry.com/webinars.aspx

KNOWLEDGE | SOLUTIONS [ SUCCESS

The MARKETPLACE is a special advertising section which contains no editorial material. Format is similar
to a classified section. MARKETPLACE ads are also placed on the PetfoodIndustry.com website for maximum
exposure! Advertising is grouped. Seperation from competing advertising cannot be guaranteed. Advertising in
the MARKETPLACE may not be combined with display advertising for frequency discounts. Maximum size in
MARKETPLACE is 3 inches (75Smm).

To order:

Rate per inch per issue: $160. Rate per inch, 3 insertions; $155.
Rate per inch, 6 insertions; $150.  Rate per inch, 9 insertions; $145.
Rate per inch, 12 insertions; $140.

Visa and MasterCard accepted

August 2009 |



http://www.petfoodindustry-digital.com/petfoodindustry/200908/TrackLink.action?pageName=43&exitLink=mailto%3Asales%40fosterprinting.com
http://www.petfoodindustry-digital.com/petfoodindustry/200908/TrackLink.action?pageName=43&exitLink=http%3A%2F%2Fwww.petfoodindustry.com%2Fwebinars.aspx
http://www.petfoodindustry-digital.com/petfoodindustry/200908/TrackLink.action?pageName=43&exitLink=http%3A%2F%2Fwww.petfoodindustry.com%2Fwebinars.aspx
http://www.petfoodindustry-digital.com/petfoodindustry/200908/TrackLink.action?pageName=43&exitLink=http%3A%2F%2Fwww.petfoodindustry.com%2Fwebinars.aspx
http://www.petfoodindustry-digital.com/petfoodindustry/200908/TrackLink.action?pageName=43&exitLink=http%3A%2F%2FPetfoodIndustry.com
http://www.petfoodindustry-digital.com/petfoodindustry/200908/TrackLink.action?pageName=43&exitLink=mailto%3Agstadel%40wattnet.net

_Ad Index

Company Name Page No Company Name Page No
ADF-Amer Dehydrated FOOdS........covivvivreiieieieieieiniinnnn 3 Martek BiOSCIENCES. ......cvcveveviiieiriecrereeerereeees e 20,38
www.adf.com www.martek.com
AFB International.........c..cccoeerrerenenrieessenesnenennes 22-23 Novus Nutrition Brands LLC .........cccoooeviveiiieieieieiciennn 3.
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www.kemin.com W Wenger.coim
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www.carniking.com

Wenger Industry Poll

Add your input
to the dialogue.

To answer the poll question, log on to
www.petfoodindustry.com

WENGER®

| Petfood Industry |

WWW.westernsugar.com

Industry

LEAVE YOUR EDITORIAL
EXPOSURE OUT THERE

REPRINTS ARE IDEAL FOR:
New Product Announcements
Sales Aid For Your Field Force
PR Materials & Media Kits
Direct Mail Enclosures
Customer & Prospect
Communications/Presentations
Trade Shows/Promotional Events
Conferences & Speaking Engagements
Recruitment & Training Packages

For additional information, please contact Foster Printing

Service, the official reprint provider for Petfood Industry.

FOSTER
PRINTING SERVICE

Call 866.879.9144 or
sales@fosterprinting.com
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Bring on the Big Dogs

New Pet Food Bags from Bemis are the Toughest of the Pack

What's the big thing in pet food? It's new super-strong flexible bulk bags from Bemis,
available with convenient handles and zippers. Our bags’ pest-resistant, high-
performance polymer won't rip, dent, stain or scuff. Plus, the high-glass colorful
printing delivers more graphic bite for your buck.

Bring on your biggest pet project. And let Bemis put some teeth into your next package.

Contact us today at 920-527-2300 or milprint@bemis.com

Sign up for strategic packaging insights with
BEBriefs e-newsletters at milprint.com.

UNSTOPPABLE CUSTOMER COMMITMENT
BEMIS FLEXIBLE PACKAGING—MILPRINT DIVISION + 3550 MOSER STREET « OSHKOSH, WI 54901 - WWW.MILPRINT.COM
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We could talk all day about our quality and productivity.

But we’d rather
talk about yOLH” S.

You see, the real story is the customer solutions we deliver,
and the lifelong business relationships we cultivate by continually
surpassing expectations. Wenger will offer you more
knowledge and skill in all aspects of extrusion and

drying than anyone, anywhere.

Talk to Wenger today, and surround yourself with
unrivaled resources for exceeding your
processing goals.

Lafe Bailey, Vice President
of Sales and Services *+

i
WENEER®

Superior Technology. Unparalleled Serlnce' |.i|'
i I

SABETHA, KANSAS USA 785-284-2133 |INFO@WENGER.COM WWW.WENGER.COM

USA BELGIUM TAIWAN BRASIL CHINA TURKEY
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